~~ Harry Stutz, 
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Taps for Stutz 
Rear-View Mirror 
Knudsen’s Start 
American’s Party 
Sugrue Imported 


-—»eoeo 
By 


Chris Sinsabaugh 


APS has sounded fer Stutz 

with the declaration this week 
by Federal Judge Baltzell that 
the company is bankrupt, which 
means one more tombstone in the 
graveyard of the automobile in- 
dustry, already dotted with tab- 
lets carrying the names of con- 
cerns that fought and died to 
make this big business of ours 
what it is today—-Winton, Na- 
tional, Marmon, Peerless, Loco- 
mobile, Royal Tourist, Pope-To- 
ledo, American Underslung, Path- 
finder, Stanley Steamer, just a 
few that come to mind as I look 
into the rear-view mirror. 

x * * 


TO MY MIND, none of those 


— which have passed along had the 


romantic background of Stutz, 
which, in its heyday, ranked as a 
leader in its field, which was in 
the higher priced bracket, just 
| below the quality group. And 
' Stutz was born by happenstance. 
like most of the 
good citizens of Indianapolis at 
the time the speedway was built, 
was a racing enthusiast as well 
as a part of the industry itself. 
He was introducing a rear axle 
assembly, and to prove its point, 
he built a car and dropped it into 
the 500-mile race. While the 
entry did not win the long grind, 
it made such a fine showing that 
Stutz decided to become an auto- 
mobile manufacturer. 
a” a + 


SO THE STUTZ company was 
formed in 1912 and was off on its 
meteoric career. It was built for 
those who fancied sport cars and 
so Harry went in strong for rac- 
ing. For a time, when road racing 
was at its zenith, and also on the 
speedways, Stutz cars showed 
their heels to most of its rivals. 
As a product, it not only had eye 
appeal, but it was sturdily built. 
Stutz had arrived and seemed a 
permanent fixture. But Harry 
Stutz, himself, got into an argu- 
ment of some sort that resulted 
in his getting out and starting 
another company. 

* + * 

BARRED from using his own 
name, as was R. E. Olds when he 
stepped out of the Oldsmobile 
picture and used his own initials 
for Reo, Stutz started another 
company to make the HCS car. 
This left the original Stutz com- 
pany to go along on its own and 
brought into the picture Allen A. 
Ryan, whose attempt to corner 
Stutz stock made one of the most 


(Continued on Page 15, Col. 1) 


DETROIT, SATURDAY, MAY 7, 1938 


Drastic Revision in Anti- 
Trust Acts Asked at 
C. of C. Conclave 


By William Ullman 
Staff Correspondent, ADN 


WASHINGTON. — Ameri- 
can business and industry 
this week drew up a con- 
structive program for na- 


tional economic recovery 
based upon a clear-headed view 
both of the hampering influences 
of excessive government interfer- 
ence and the need for moderate 
unprejudiced, and soundly-based 
regulation in the public interest. 

With many prominent figures 
in the automotive industry pres- 
ent, the Chamber of Commerce of 
the United States spent four 
busy days analyzing the coun- 
try’s situation and in prescribing 
remedial action. 

Of paramount importance, the 
chamber declared that because 
efforts of the federal government 
and business for recovery from 
the depression have fallen short, 
every consideration of public in- 
terest requires that governmental 
measures already taken be re- 
examined by congress in the light 
of experience so that unnecessary 
regulations may be removed and 
additional measures be taken to 
aid recovery. The chamber as- 
serted that increase in production 
and consumption is the only 
process through which the stand- 

(Continued on Page 18, Col. 1) 


U. S. Court Grants 
NLRB Right to 
Vacate Ford Case 


COVINGTON, Ky.— The Sixth 
U. S. Circuit Court of Appeals 
Thursday granted the National 
Labor Relations Board permis- 
sion to vacate its order against 
the Ford Motor Co., thus return- 
ing the case to its status of Dec. 
22, and forestalling an immediate 
judicial review of the legality of 
the board’s acts. 


Almost immediately following 
the decision, Frederick H. Wood, 
chief Ford counsel, requested the 
court to weigh carefully portions 
of a previous Ford petition seek- 
ing to prevent withdrawal of the 
record. 

It was believed that with- 
drawal of the papers, which was 
granted, would present a question 
that might govern the Supreme 
Court’s acceptance of the case, in 
event of an appeal. 











Founded 1925 





Termites of Tyranny 


YY BEtaER one is an ardent New Dealer, a luke warm 
Liberal or a rabid Republican, he can scarcely help 
applaud recent reversals of the National Labor Relations 
Board and hope for additional reversals in the future. Few 
will disagree, and even such a stalwart of journalism as 
Fortune Magazine (March, 1938) points out, that the 
basic objective of the New Deal was to provide for the 
preservation of our capitalistic form of government by 
making that system workable, after its breakdown in 
1929 to 1933. Every move made, Fortune declared, was 


aimed in that direction. 


Unfortunately, too many of the boards and commis- 
sions created to attain that objective, in their overzeal- 
ousness or lack of understanding of fundamentals, have 


subordinated objectives to methods. 


Thus they have be- 


come enemies of the New Deal, enemies of liberalism, and, 
in the eyes of the rabid Republican, oppressors and para- 
sites. In effect, they become termites of tyranny, gnawing 
at the foundations of our democracy and are likely, if not 
checked, to bring our pillars of liberty crashing around 


our necks. 


ADN studiously has avoided discussions of politics for 
the reason that it has felt that politics and business mix 
no better than water and oil or wine and virtue. When 

(Editorial Continued on Page 4) 





DETROIT.—Broadening of the 
control of the National Automo- 
bile Dealers Assn. to make it 
more representative of all dealers 
large and small is the principle 
behind proposed changes in by- 
laws and constitution suggested 
at the meeting here last week, 
according to A. N. Benson, gen- 
eral manager. Under the proposed 
new set-up, smaller dealers would 
be given a more direct voice in 
the operations of the association 
and all dealers large or small 
would have more nearly equal 
representation. 

These changes, according to the 
resolution adopted at the recent 
annual meeting here, must be 
ready for presentation to the 


The Top Ten 


PASSENGER CARS 


First Ten in Registration 
as Reported in ADN Today. 
1938 1987 
Pos. Make Pos. 
1—108,128 Chev. 161,929— 2 
2— 98,688 Ford 212,500— 1 
38— 55,083 Plym. 131,895— 3 
4— 35,566 Buick 38,036— 7 
5— 24,702 Dodge 170,288— 4 
6— 22,854 Pont. 44,390— 5 
j— 21,420 Olds. 40,230— 6 
8— 11,585 Chrys. 21,513—10 
9— 11,438 Pack. 23,435— 9 
10— 9,825 Hud. 25,692— 8 


Total All Makes 
440,212 850,152 


For complete standings of ali makes, 
see Page (3, this issue. 





cada Control : Sought 
In NADA By-Law Changes 


members within the next 120 days. 
Committees to study proposed 
new rules will be appointed in 
the near future. It has not been 
definitely determined whether or 
not a vote on the _ proposed 
changes can be taken by mail or 
if a second membership meeting 
will have to be called this year. 
Meanwhile officers who were in 
power last year are being retained 
until the by-law and constitution 
changes are made or rejected. 
In some circles it has been felt 
that to too great an extent the 
control and policies of NADA 
have been dictated by larger 
dealers and distributors and as a 
result were not truly representa- 
tive of the rank and file. To what 
extent this has been true in the 


| past can only be determined when 


(Continued on Page 15, Col. 4) 
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April Car, Truck 
Figure Seen 27% 
Over March Total 


228,000 Likely for Month 
Used Car Turnover 
Down Slightly 


By William C. Callahan 
Managing Editor, ADN 


DETROIT. — Maintaining 
a normal seasonal increase 
over March, new passenger 
car and truck sales for the 


month are estimated at 
228,000 against an estimated 180,- 
000 for March. This is an in- 
crease of approximately 27 per 
cent, which has been the average 
March-to-April increase during 
the past eigol years 

Used car sales during April are 
estimated at approximately 406,- 
000 units but no estimates for the 
entire month of March are avail- 
able. Individual company reports 
indicate, however, that the used 
car total was down slightly in 
April as compared with March, 
which may be attributed to the 
impetus given used car sales by 
National Used Car Exchange 
Week, Mar. 5 to 12, which stimu- 
lated used car buying during the 
entire month. 

Comparison between new and 
used car sales during April indi- 
cate that the ratio has reverted to 
approximately the same margin 
as during the entire year of 1937 
when 1.8 used cars were sold to 
each new car sold. Earlier in the 
year the ratio had been much 
higher in favor of used cars. 

On this basis it is fair to as- 
sume that used car stocks are not 
being reduced at the present 
time. The March campaign and 
the more favorable movement of 
used cars during the earlier 
months of the year were estimated 
to have reduced used car stocks 
from a level of approximately 
800,000 to between 600,000 and 
700,000 units. If these estimates 
were reasonably correct the rate 

(Continued: on Page 2, Col. 1) 





Dividend for First Quarter 


NEW YORK.—Operating on a 
profitable basis for the first 
quarter in the face of a 52 per 
cent drop from last year in its 
volume of business, the Chrysler 
Corp. Thursday’ reported net 
profits for the quarter of $2,109,- 
969, or 48 cents a share, and an- 
nounced a dividend of 50 cents a 
share, payable June 14. 

The dividend payment follows 
omission of payment in the first 
quarter, while at this time a year 
ago a dividend of $2 was paid. 
The net profit in the first 


quarter of 1937 was $10,914,302, or 
$2.51 a share. 

Included in Chrysler's first 
quarter earnings was a profit of 
$862,314 from sale of investment 
securities. Aside from this non- 
recurring profit, the major factor 
responsible for the corporation’s 
favorable first quarter showing 
was a sharp reduction in oper- 
ating costs. There also was a 
marked decrease from the first 
quarter of last year in the 
amount of depreciation and 

(Continued on Page 14, Col. 3) 





of 406,000 sales during 
would indicate that nationally 
used car stocks are about six to 
seven weeks’ supply at the April 
rate. 

From a new car angle, 
April sales were encouraging, 


while 
in 


that they maintained the normal | 
seasonal increase, there is noth- | 


ing in the figures to indicate any 


definite upturn from the present | 
In other | 


low plane of operation. 
words, it would seem that sales 
are holding their own but the 


levels are down 45 to 50 per cent | 


from a year ago. Whether this 
can be construed as meaning that 
the industry now is scraping bot- 
tom and the next movement will 
be in an upward 
mains for returns from May and 
June to reveal. 
May used car sales are reported 
showing considerable improve- 
ment. 


_t is possible that revived spend- | 


Molster Heads 


Hudson’s Zone 


In Washington 


DETROIT.—C. G. Beeching, 


sales manager in charge of zone} 


operations of the Hudson Motor 
Car Cé., 


B. Molster as 
manager of the 
Washington, 
C., zone of the 
Hudson and 


Terraplane Sales | 


Corp. 

Molster has 
been engaged in 
sales 


©. B. Molster the Hudson com- 


pany for the} 
His activities have | 
been largely in the vicinity of the | 


past 16 years. 


zone which he will now manage. 
He has made his home in Wash- 
ington since 1900 and for the past 
few months has been acting as 
assistant to Beeching in zone sales 
work. Molster’s appointment is in 
effect immediately. 


S. C. Fuel Tax Receipts 
Are Slightly Under 


COLUMBIA, 8S. C.—Gasoline tax 
collections for April totaled 
$968,156, compared with $968,951 
in April, 1937. 

Collections for the first 10 
months of the current fiscal year 
totaled $9,444,711, compared with 
$8,722,660 during the correspond- 
ing period of the 1936-37 period. 


Named Manager 


SEATTLE.—With consolidation of 
Stoddard Motor Co., downtown 
Dodge-Plymouth dealership, with S. 
L. Savidge Co., Savidge announced 
appointment of Wayne Stoddard 
general manager. 


as 


direction re-| 


In isolated cases | 





| of steel, 


an-| 
nounces the ap-| 
pointment of C.| 


D.| truck’s performance, as revealed 


| by the AAA report, are an aver- 





work for! 
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April Sales Up 27% for Normal Seasonal Rise 
228,000 Seen for Month; 


Used Car Turnover Dow 


(Continued from Page 1) 


April| ing by government agencies dur- 


ing the current month and June 
may result in considerable im- 
provement in car sales particu- 


| larly in the lower price brackets. | 
a | 


On the other hand, there is 
general feeling that the current 
buyer-hesitancy is largely psycho- 
logical and a sudden change of 
national sentiment might change 
the picture over night, giving 
new strength to the 1938 model 
market. To be effective any de- 
velopment of this sort would have 
to manifest itself between now 
and the early part of June. 


C bevrolet Th Truck 
Run Is Setting 


Service Marks 


DETROIT.—First figures on the 
Chevrolet long-distance dependa- 
bility run now being piloted by 
Harry Hartz were released this 


| week by the AAA contest board, 


under whose. supervision and 

sanction the run is being made. 
Since Jan. 11, when it 

Detroit, the truck, a 


| model carrying a 4,590-pound load 
has visited Ottawa, Can. | 


Mexico City, Miami, Los Angeles, 
and intervening points. It is now 
on the Pacific coast preparing to 
swing east once more. The 25,000- 
mile point was passed near El 
Paso, Tex., Mar. 25. 


Some of the highlights of the 


age speed of 31.87 miles per hour 
over the entire run, and a gaso- 
line economy record of 15.31 miles 
per gallon. The total cost of 
gasoline, oil 
lubrication, mechanical work and 
periodic inspection was $363.59, the 
official report showed. Ton-miles 
per gallon, 
weight of 9,260 pounds including 
driver and observer, were stated 


actually consumed, | 


figured on the gross | 


oO 


| 
| 





left | 
1%-ton | 





as 70.89. Total cost per mile was | 


$0.0145, and 
mile, $0.00313. 


total 


Colo. Dealers Subject 
To Ownership Tax | 


DENVER. 


state, automobile dealers are sub- 
ject to the same regulations as 
other persons as far as 
specific ownership tax is con- 
cerned. If a dealer buys a demon- 
strator, pays the specific owner- 
ship tax on it, and sells it, then 


he must pay the tax again if he| 


buys and licenses a new demon- 
strator, is the 


office, said Saunders. 
Where a dealer’s tag 


but the dealer’s tag can be used 
only while the car is being 
demonstrated and not while it is 
in the private use of the dealer, 


| Saunders said. 


NASH CHIEFTAINS assembled in Los Angeles last week to wel- 
come Spencer T. Honig, newly appointed Nash distributor in that 


market. Left to right, Courtney 
Charles W. 


James T. Wilson, director of corporation; Honig, 


Bliss, director of sales for Nash. 


Johnson, general sales manager; 


Nash, chairman of the board, Nash-Kelvinator Corp.; 


and C. Hascall 


According to| 
| George E. Saunders, secretary of 


"37 | 


the | 


ruling handed | 
| down from the attorney general’s 


is con-| 
cerned, the tax is not required, 


cost per ton-| 


New ‘Convertible’ 


WESTWARD BOUND! 
ings throughout the country, 


Inaugurating a series of goodwill meet- 
Dodge 
Detroit Friday noon for Los Angeles, first stop in the tour. 


a train in 
Left to 


officials boarded 


right, Emerson J. Poag, director of merchandising and advertising; 
Frank J. Timmens, assistant general sales manager; J. D. Burke, 


director of Dodge truck sales, and W. 


manager. 


M. Purves, general sales 


Dodge’s Sales Executives 


On Cross-Country Swing 


DETROIT. 
meetings scheduled in Los Ange- 
les, San Francisco and Portland, 
Dodge sales executives have in- 
augurated a “good-will” tour of 
the country which will take prac- 
tically all the upper strata of the 
corporation’s sales executive staff 
into various parts of the United 
States within a few weeks’ time. 


Since the party comprises four 
leading sales executives, the fac- 


tory is virtually being taken to| 


the dealer organization in the| 
field instead of the more usual 
procedure of the dealers being in- 
vited in to factory headquarters. 


— With a series of | 





“The purpose of our visit to the | 
west coast and t to other parts of | 


Rachael Offers 


| Kight-Pass. Models 








| peculiarities of their own 


DETROIT.—A new car, an-| 
nounced this week by the Pack- | 
ard Motor Car Co., can be quickly 
converted from an eight-passen- 
ger sedan to an ambulance or! 
invalid carriage. 

Used as a passenger car, it has | 
nothing in appearance to indicate | 
that it is anything else. However, 
by twisting two or three thumb} 
screws and moving a small lever, | 
it is changed readily into an am- 
bulance. 


The new car is built on a spe- 
cial Packard eight (or One| 
Twenty) chassis of 148-inch 
wheelbase. The rear seat is made 
unusually wide and auxiliary fold- | 
ing seats in the rear compartment | 
are not only wider than is cus- 
tomary but meet at the center, 
comfortably seating three  per- 
sons. The arrangement gives the | 
car a normal seating capacity of 
eight persons. The front seat is 
divided at the center but retains | 
the appearance of an undivided 
seat. 


Ample space for a cot is made | 


| available when the two seats are 


taken out. A carpeted sub-floor 
is provided to give a smooth and 
unbroken surface on which the 


| cot rests. 


When used as an ambulance 


| or invalid carriage the center door 
| post on the 


right hand side 
fastened to the forward edge 
the rear door in such manner 
to become practically a part of 
the door and swing out with it. 
This makes a wide entrance and 


is | 
of | 
as 


| exit for the cot. 


| troit to 


| helpful 
| ers and to our customers.” 


the country is to discuss with our 
dealers 
matters of mutual interest to 
them, to ourselves and to the pub- 
lic whom we all serve,” said W. 


|M. Purves who heads the party 
| and whose appointment as Dodge 


general sales manager was only | 
recently announced. 


“These discussions will range 
over nearly every feature and 
phase of our activities and, with | 
the administrative head of each) 
of our various sales departments 
at hand, we feel the interchange 
of opinions and plans will be of | 
great mutual benefit.’ 


Accompanying Purves 


Frank J. Timmens, 
eral sales manager; J. D. Burke, 


are 


| director of Dodge truck sales; and 
Emerson J. Poag, director of mer-| 
chandising and advertising. 


“We thought it would be more 
informative 


went out and talked with them 

on their own grounds—about the 
situa- 
tions and markets,” added Purves. 
“Thus we will learn at first hand 
what they are thinking and plan- 


ning to do, and, at the same time, | 


we can outline to them the ac- 
tivities we are directing from De- 
assist them in their in- 
dividual business undertakings. 
“At this time of the year when 


| business is due for an appreciable 


upward turn, we believe that such 
exchanges should be 
to ourselves, to our deal- 


| @ 


in their own territories | 


assistant gen- | 


to us, and therefore | 
| more helpful to our dealers, if we 


especially | 


Willys Appoints 
| 8 Regional Mers.; 
Beardsley Quits 


TOLEDO.—The appointment of 
| eight regional sales managers and 
|three general sales representa- 
tives is announced by W. C. 
Cowling, vice-president of Willys- 
Overland Motors, Inc. 

Resignation of N, A. Beardsley, 
|} general sales manager, was an- 
}nounced at the same time, and a 
statement made that no successor 
had been appointed. 

The regional sales managers 
were given as: R. E. Wedekind, 
headquarters New York City, 
northeastern area; M. S. Suydam, 
headquarters Baltimore, east cen- 
tral area; J. B. Dorris, head- 
quarters Atlanta, southeastern 
area; F. M. Finke, headquarters 
Chicago, central area; H. B. Har- 
per, special representative, with 
headquarters at Denver, west 
central area; S. E. Brasseale, 
headquarters Louisville, south 
central area; J. W. Stokes, head- 
quarters Toledo, north central 
area; George Kavanaugh, head- 
quarters at Oklahoma City, south- 
west area. 

The general sales representa- 
tives appointed were: J. R. Lake, 
F. T. Luth and J. L. Heaton. 

The direction of dealer retail 
activities was put in the hands 
of Wm. K. Harrison, assistant 
sales manager. 


Ford Establishes 
New Course in 
Body Engineering | 





| =a 

DEARBORN. — With designing 
|of bodies for motor cars becom- | 
ing more complex every year, the 
| Ford Motor Co. has established 
a course to give some of its stu- 
|dent-employes specialized train- 
ing in this complicated art. 

Like other subjects in the ex- 
tensive Henry Ford Trade School 
and apprentice school systems, 
the classes in body design are 
held inside plant and students 
deal with actual shop problems. 

There are two classes in body 
design, and each meets twice a 
week. The majority of the stu- 
dents are die designers who are 
graduates of the Henry Ford 
| Trade School. 

“Probably only a few 
actually will become body de- 
signers,” the school’s instructor 
said. “Most of them will continue 
in die design, but we have no 
objection whatever to that. In 
| fact, that is part of the plan. Body 
design and die design are so 
| inter-related that we want the 
| die designers to know as much 
as possible about body design. It 
all helps make the work more 
efficient and enables us to build 
constantly better automobiles. 


of them 


SELECTED AS PACEMAKER for the Indianapolis race, this 
Hudson 112 deluxe convertible coupe will lead the racing machines 
across the starting line the Memorial Day 500-mile classic. Stuart G. 
Baits, vice-president of Hudson, displays the model, announced only 


recently by the company. 





Knudsen Brands Wagner Act Biggest Dirawhadl 


ST 
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Asks Return to ‘0 Principles 


Which Made U. S. Great 


Special to Automotive Daily News 

WASHINGTON.—Calling for a 
return to the traditions and prin- 
ciples which have carried the na- 
tion to greatness, William S. 
Knudsen, president of General 
Motors Corp., Wednesday de- 
livered an important address on 
“Factors Affecting Employment,” 
before the general session of the 
26th annual meeting of 
Chamber of Commerce of the 
United States here. 

His address, frequently inter- 
rupted by sustained applause 
from a capacity audience, Presi- 
dent Knudsen forcefully and ef- 
fectively reviewed the current un- 
settled labor condition in the 
United States and indicated the 
course which, in his opinion, must 
be pursued to restore the lost na- 
tional equilibrium. 

The General Motors executive 
asserted that “the largest draw- 
back to good industrial relations 
is, of course, the Wagner Act. 
The National Labor Relations 
Board, set up to administer the 
act, makes no pretense even of 
paying any attention to the em- 
ployer’s side of the case. He can 
only be heard when he is sum- 
moned and he knows before he 
goes that there is no record of a 
single decision where he has had 
a ghost of a show. So what!” 

Knudsen hotly contested charges 
of “cruel foremen,” inadequate 
wages, the speed-up and unfair- 
ness to older men in the auto in- 
dustry. 

Loss to Workers 

Knudsen discussed at length the 


sit-down strikes of last year, when | 


he said automobile workers lost 
30,000,000 hours of work, about 
$25,000,000 of wages. He sharply 
criticized the United Auto Work- 
ers’ Union (CIO) for inability to 
control its own ranks. 

“A feeble attempt by the De- 
partment of Labor to justify pos- 
session of plants (during 
strikes last spring) in defiance of 
law did not help matters any; in 
fact, to this day only public opin- 
ion, as expressed in the Gallup 
poll, has condemned § sit-down 
strikes. No official word from 
highest authority 
secret that the Administration 
forces were sharply 
the issue, but 
was ever given.” 

“The industrial union,” Knudsen 
continued, “in its present form 
has to depend on force in defiance 
of law.” 

Knudsen 


“palliative.” 


“The one wish which today! 


spurs us all on is the wish for 
more work, a larger, full-time, 
self-respecting job,” he said. 
“There is no substitute for a 
man’s job excepting another job. 


Unemployment insurance, old age | 


pensions, work sharing programs, 


WPA jobs are all good palliatives, | 


some needed permanently, some 
in emergency, none of them sub- 
stitutes for a full-time, honest 
job. 


Plant Expansion 
At Bantam Is 
Near Completion 


BUTLER, Pa.—The plant ex- 
pansion and 
gram under way at the factory 
of the American Bantam Car Co. 
here is rapidly nearing comple- 
tion. 

Construction crews, taking ad- 
vantage of the temporary produc- 
tion shut-down, are adding 50 per 
cent to the floor space of the 
commercial body-building division 
so as to raise the capacity of this 
department to meet increasing 
demand for panel and pickup 
trucks. 


the| 


the | 





is on record | 

ainst the practice. It i n| 
agi practice. It is an ope | drawn up 
divided on} 
no definite word | 


indorsed the govern-| . 
ment’s work-relief program as a| °rganized 


improvement pro- 





“Whatever may be said against || 
Knudsen said, | 
referring to the strikes of 1937, | 


large corporations,” 


“they are law-abiding and want 
to do the right thing. But we were 
somewhat stumped by the new 
alliance between government and 
the industrial union, comprising 
mainly semi-skilled workers. 
Skilled labor has always stood pat 
on their particular issue, but 
semi-skilled and the unskilled 
labor had no hope of the Wagner 
Act being declared constitutional. 
They would not wait and de- 
pended on government assistance 


to get action immediately, regard- | 
less of what the courts might say. 


Claims Are Vague 


“It was not a question of wages 
or working conditions. They were 


ahead of anything in other indus- | 


tries. Vague claims of speed-ups 
and killing pace had no founda- 
tion of fact. Claims that men 


were thrown out because of old | 


age were refuted by the record. 
The whole question was sole col- 
lective bargaining, which meant 
the closed shop in a factory cov- 
ering more than 20 trades, and 
the form of organization was re- 
sorted to simply because no one 


in authority knew enough about | 


an automobile factory to lay it 
out on a trades union basis. 


“We went the route of negotia- 


tion, first to Lansing, next to 
Washington, back to Detroit, and 
were finally requested by the 
Washington authorities to negoti- 
ate with Mr. Lewis, who came to 
Detroit for the purpose. 


and order. 
the National 


to enforce law 
governor ordered 
Guard into Flint, 
orders as to what the Guard 
should do except to keep matters 
as they stood. Sit-down strikers 
were entering or leaving the 
plants at will. Vigilante talk be- 
gan to be heard, but in the end 


a settlement was reached between | 
the corporation and the union on | 


the basis of a temporary agree- 


|} ment that the union was to be 
| recognized for its members only, | 


and questions of grievance com- 
mittees and seniority clauses to 
be negotiated in an 
and 
later. 
Start of Trouble 

“The strike loss to the men in 

wages was around 


so-called. 


labor 


the agreement and the grievance 
procedure. 


“We were naturally anxious to | 


get our cars to supply the deal- 


Police | 
authorities in Flint were unable | 
The | 


but gave no | 


agreement | 
signed 30 days | 


30,000,000 | 
| hours, or about $25,000,000. It be- | 
came perfectly evident, however, | 
| that this was only to be the be- 
|ginning of our difficulties with 
The | 
;}union had been hastily thrown | 
together. There was no discipline | 
| whatever. Stoppages occurred) 
| with sickening regularity despite 


| Edsel Ford, president, Ford 
Motor Co.: 
‘*Believe 
Automotive 
Daily News 
should be 
commended 
for its roto- 
gravure ex- 
tra of Apr. 
22, which 
presents” ef- 
fectively the 
motor in- 
dustry’s con- 
tribution to 
modern progress.” 


Edsel Ford 


George 
Mason, presi- 
dent, Nash- 
Kelvinator 
Coere,.: "sz 
have looked 
over your 
rotograv- 
ure extra 
from cover 
to cover. 
Damned 
good job, but, 
of course, 
that is what 
everybody expects of you.” 


George Mason 


H. H. Cur- 
tice, general 
manager, 
Buick Motor 
Co.: “Zour 
rotogravure 
edition 
‘Autom o- 
tive Leads 
Again’ effec- 
tively tells 
the story of 
the industry’s 
contribution 
to American 
progress and undoubtedly will 
be widely read.” 





H. H. Curtice 


Fields, vice-president, 
Chrysler Corp.: “I have not 
had a chance until now to 
comment 
upon the 
Apr. 22 roto- 
gravure ex- 
tra of Auto- 
motive Daily 
News, as I 
have been 
tied up on 
other mat- 
ters. I have 
carefully 
gone through 
this and 
want to con- 
gratulate you upon this fine 
publication. It is very well 
done, and is impressive from 
every standpoint.” 


J. E. 


J. E. Fields 


ers and give the men the most | 


time possible to make up for the) 


severe wage loss of the strike, but | 
finally in June we demanded that | 
no more stoppages take place 
without the grievance procedure 
being followed beforehand. it 
should be admitted that the inter- 
national officers of the union tried 
manfully to keep things going, 
but they never knew when or 
where trouble was going to start 
and were always behind the pro- 
cession rather than ahead of it. 

“It also became evident that 
even between the officers of the 
union themselves there were 
sharp differences, which only 
added to the internal confusion, 
but after their convention in Mil- 


waukee in August the progressive | 
| faction, which stood for negotia- 


tion and orderly procedure at 
least publicly, came out on top, 
while the unity faction, which 
sponsored direct action regardless 
of the agreement, seemed to be in 
the minority. How far this is the 
case today, is a question which 
only the union can answer.” 





“Automotive Leads Again!’ 
Lauded by Executives 


K. T. Keller, president, Chrys- 
ler Corp.: “Your Automotive 
Daily News rotogravure num- 
ber is cer- 
tainly hand- 
somely done. 
In going 
through it I 
found many 
things of in- 
terest, even 
to one who 
has been 30 
years in the 
automobile 
business. The 
maps at the 
top of page 
11 and the top of page 28 I 
found very interesting. I sup- 
pose what you are really 
working around to is a Sun- 
day edition of the Automotive 
Daily News, and if this is a 
sample of what you propose 
to do, I believe it would sell. 
A letter to you from me would 
not be complete without wish- 
ing for you and your paper 
even greater success.” 


K. T. Keller 


Vincent Bendix, president, 
Bendix Aviation Corp.: “Permit 
me to congratulate you on the 
very attrac- 
tive and com- 
plete issue of 
Automotive 
Daily News 
dated Apr. 22, 
1938, which 
features the 
idea that 
Automotive 
Leads Again! 
This charac- 
ter of mate- 
rial is of very 
helpful con- 
struction at this stage of the 
depression. It should be very 
helpful indeed.” 


Vincent Bendix 


T. H. Keating, assistant gen- 
eral sales manager, Chevrolet 
Motor Division: “May I take 
this oppor- 
tunity to con- 
gratulate you 
on the origi- 
nality of the 
rotogravure 
edition of 
Automotive 
Daily News 
of Apr. 22? 
It seems to 
me, after 
perusing this 
edition, that 
one cannot 
help but be proud of being a 
part of an industry that plays 
such an important part in the 
business life of America.” 


T. H. Keating 





NEW YORK.—The United 
States Steel Corp. announced 
Tuesday that it plans to raise 
$100,000,000 to finance a _ broad 
plant modernization program. 
The company announced that it 
would register in the near future 
with the SEC a proposed issue of 
approximately that amount in 
10-year debentures. 

The proceeds, officials said, 
| $50,000,000 borrowed from banks 
early this year for the plant pro- 


funds for future construction and 
for the “general purposes of the 
corporation.” 

It is expected that an offering 





| would be used to repay about} 
gram and to provide additional | 


|} marked for continuation of 





U. S. Steel Saahé $100, 000, 000 


For Modernization Program 


of the debentures will be made in 
June and that the issue will be 
underwritten by a group headed 


by Morgan Stanley & Co. In- 
terest rates and other details of 
the proposed public offering were 
left for future announcement, of- 
ficials said. 

United States Steel has ex- 
pended upwards of $224,000,000 
the last three years for plant re- 
habilitation and installation of 
modern rolling mill equipment, 
including some $100,000,000 in the 
Pittsburgh and Chicago districts, 
and $30,000,000 at Birmingham, 

At the end of last year the 
company had _ $80,000,000 ear-| 
its 
program. 


Rubber Woskesi 
Reject Goodrich 
Wage Proposals 


AKRON.—The United Rubber 
| W orkers this week rejected by a 
| 10-to-1 vote the wage reduction 
| proposed as an alternative to de- 
| centralization of the B. F. Good- 
|rich Co. production activities 
| here. 

Goodrich informed the union 
that unless wage cuts averaging 
12.3 per cent were put into effect, 
about 5,000 Akron jobs would be 
lost through concentration of pro- 
duction elsewhere. The company 
normally employs about 9,300 
here. 

The union’ vote 
against, and 210 for. 


‘April Car Sales 
Are Up Slightly 
In Detroit Area 


| DETROIT.—Sales of new cars 
in Wayne County (Detroit) dur- 
ing April increased slightly over 
March, according to the Detroit 
Auto Dealers’ Assn. Titles issued 
in April totaled 3,074, against 
2,984 during the previous month 
and 11,676 during April last year. 

Total passenger car sales to 
May 1 were 11,216, as compared 
with 38,541 for the same period 
of 1937. 

Truck sales during the month, 
however, dropped slightly, with 
317 units being registered, as com- 
pared with 360 units in March. 
Total units sold up to May 1 were 
1,346, against 3,106 during the 
same period last year. 


ARMCO Advances 
‘Tytus and Fanning 


MIDDLETOWN, O.—Calvin 
Verity, executive vice-president of 
'the American Rolling Mill Co., 
announces election of J. B. Tytus 
as vice-president in charge of 
operations and the appointment 
|of Frank H. Fanning as assistant 
vice-president in charge of opera- 
| tions. 

Tytus joined the organization in 
1904 and Fanning in 1909. Both 
began as clerks. 

Tytus was awarded the Gary 

medal by the American Iron & 
| Steel Institute several years ago 
|for his part in the development 
|of the continuous rolling process 
|in the manufacture of iron and 
steel sheets. He was named vice- 
president in charge of processing 
developments in 1927. Fanning 
| became assistant to the executive 
| vice- president in 1933. 


| Daniels iad Back 
Into Dealer Field 


SAN FRANCISCO.—An  old- 
timer in the automobile merchan- 
dising field returned to San Fran- 
cisco this week as a Pontiac 
dealer and, coincidentally, will be 
located on the same corner he 
first occupied as an automobile 
salesman 18 years ago. 

He is George Daniels, for the 
past three years a member of the 
firm of Daniels-Wells, Inc., Pon- 
tiac dealer in Oakland. Daniels 
has purchased the business of the 
H. O. Harrison Co., leading San 
Francisco Pontiac dealer on Van 
Ness avenue. Harrison will con- 
tinue in the used car business. 

Last week Daniels disposed of 
his interest in Daniels-Wells, Inc., 
in order to acquire the Harrison 
dealership for Pontiac. Eb Wells 
will continue to operate Daniels- 

| Wells, Inc., in Oakland as sole 
| owner and manager. 


| ADN’s Almanac, published once a 

year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 


was 2,251 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(ADN 6-10-1983) 


SATURDAY, MAY 7, 1938 


Termites of Tyranny 
(Continued from Page 1) 
open efforts to mix them are made, however, we cannot 
remain quiet. The NLRB is a most prominent example. 


Under the one-sided Wagner Labor Relations Act, per- 
haps, the board has no choice. This law recognizes that 





employers only can be guilty of injustice. In each case 
brought before it, the board apparently has accepted this 
premise, and, in our estimation, the only testimony ac- 
cepted was that which would substantiate such a premise. 

As a result the avowed purpose of the Wagner Act 
itself is defeated for all time. The act which was designed 
to create harmony, equity and friendship between em- 
ployer and employe has created, instead, distrust and dis- 
sention. Its recent decisions, some of which have been 
rescinded, are an affront to our sense of fair play and a 
threat to our fundamental of liberty—freedom of speech. 


We feel that New Dealers should be no less ardent, 
Liberals a trifle more than luke warm, and rabid Republi- 
cans more rabid in their demands for a revision or repeal 
of Wagner’s Whim, which is playing no small part as a 
basic cause of our present business debacle. Meanwhile 
may we hope the Supreme Court, as in the Stockyards 
case, will continue generous in its use of ant powder. 
ymin before the annual meeting of the National 

Automobile Dealers’ Assn. here last week, Alfred P. 
Sloan jr., chairman of General Motors, pointed to the 
dangers of legislation as a means of curing the ills within 


our industry and substituted co-operation as the real 
answer. With this we heartily agree. 


Any legislation which could possibly be adopted would 
apply equally to all manufacturers. Under such a program 
the element of free competition, which to the consumer 
is the only assurance of greater values at lower cost, 
would be lost. Any wilful, but collusive action, on the part 
of all manufacturers to meet with the representatives of 
all dealers we feel would have an equally bad effect on 
the consumer. 

Thus in spite of any interpretations that may have 
been placed upon Mr. Sloan’s speech, we cannot feel that 
he had any idea of such co-operation in mind. We feel, and 
without attempting to speak for Mr. Sloan, that each fac- 
tory and its dealers must be considered as a separate 
entity. That co-operation necessarily cannot go beyond 
the bounds of co-operation between individual factories 
and the dealers appointed by them. 


To consider placing itself in the position of one organi- 
zation representing all dealers against all manufacturers 


Cutting a Pattern 





would put NADA in the same light as CIO, which most of 
NADA’s members so roundly despise. On the other hand, 
in outlining a program of co-operation between General 
Motors units and their respective dealers we feel that Mr. 
Sloan has cut a pattern that can well be followed by all. 

While the idealism of such a theory may be proved in 
practical application we cannot help but hold to the belief 
that the tactory which co-operates best with its dealers 


will profit most in the long run with the public. The sound- 





ness of its stand would force others into line. 


By GEORGE M. SLOCUM 


Not that what I} 
“IF I WERE think or don’t! 
THE think has any-| 
PRESIDENT!” thing to do with 
the matter, but} 
perhaps I will be tolerated if I) 
unload here because I have been| 
labeled a “New Dealer” for giving 
the President full credit for the} 
good measures I believe he ac-| 
complished, principally during the | 
early years of his administration. | 
Perhaps, too, I have been overly | 
sympathetic with his seohionen| 
because I have seen at first-hand 
that the same identical problems 
of unemployment, labor unrest 
and mounting taxes are just as | 
apparent in England, France and| 
Germany as they are here. 
* + * 


AMONG THE major ac- 
complishments which I give the 
President credit for are: (1) Re- 
peal of prohibition. (2) Guaran- 
tee of savings to the amount of 
$5,000. (3) Establishment of 
CCC camps. (4) The Federal 
Housing Administration to en- 
courage building of new homes. 
(5) Much needed slum clear- 
ance for the same purpose. 
(6) Public Works Administra- 
tion funds which have given 
millions employment and thou- 
sands of needed improvements 
in every section of America. 
(7) Strengthening of national 
defense, particularly of the 
naval and air forces, much 
needed in a world of war- 
crazed nations. 

* * ok 


IT WOULD not be hard for me} 
to list as many major mistakes} 
for which the President must ac- 
cept responsibility but whether 
or not the mistakes overweigh the 
accomplishments is entirely a 
matter of personal opinion or 
political prejudice. The fact is 
that we now find ourselves in this 
month of May in the year 1938 at 
the bottom, I hope, of as pre- 
cipitous a recession as that of 
1932. We are “right back where 
we started from” except, and this 
is important to remember, that 
the savings banks instead of be- 
ing drained as they were in 1932 
are now bulging with people’s 
money. There have been no major 
business bankruptcies and no 
suicides over personal losses. We 
are simply on what the engineers 
call a “dead center.” There is no 
confidence and people will not 
build, buy or spend until that con- 
fidence is restored. Everyone 
knows that, I am merely repeat- 
ing it here to make a point. 

* Oo * 

NOW, “If I were the Presi- 
dent” I would do just exactly 
what he intimated the other day 
he might do—take a three or 
four months’ “Goodwill Tour” 
along the west coast of South 
America. We owe that to the 
important Pacific Coast country 
as they are jealous of our Presi- 
dent’s trip to Brazil and Argen- 
tine a year or so ago. I would 
say to Mr. Vice-President Gar- 
ner: 





* * * 


“JOHN, here is where I make 
your job important. You go right 
ahead, work out a program with 
big and little business with whom 
you seem to have a fine standing. 
Get Green and Lewis together. 
Tell Congress to go home and 
you will call them as you need 
them. But ask them to leave you 
the power to spend up to the 
$4,000,000,000 if business’ will 
spend right along with you to 
keep the pump not only primed, 
but flushed. Now, John, I won't 
bother you until Fall and if you 
do as good a job as your should, 
my first announcement on my re- 
turn, will be that I am not, and 
never have intended to be, a can- 


|didate for a third term, and I 


want the people to elect you as 

my successor. 
* * * 

THAT’S what I would do if I 

were the President. What would 





you do?—G.MLS. 
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Termites of Tyranny 


In This Corner-- 


‘Now’s the Time .... 


> 
7 


The views expressed in this column are those of our readers. 
contributions will not be accepted but confidence will 


be observed upon request. 


Inspections 

Now is the time to do it! 

Automobile dealers should im- 
mediately press upon congressmen 
and senators the necessity of a 
uniform National Highway Safety 
act similar to Massachusetts, 
Connecticut, New Jersey, Penn- 
sylvania, etc., requiring at least 
semi-annual inspection of vehicles 
as to safety, good mechanical con- 
dition and road worthiness—thus 
eliminating thousands of old 
clunkers that now threaten life, 
limb, and property damage as 
they also threaten to so glut the 
used car market that new car 
sales will be consequently dimin- 
ished. 

A splendid editorial in the Mar. 
16 issue of the Charlotte (S. C.) 
Observer on the used car situa- 
tion, points to the growing length 
of life of these decrepit junkers 
and the need for their elimination 
not only from the standpoint. of 
highway safety, but from the 
necessity of automobile factories 
co-operating together to provide 
an adequate, soundly administered 
junker plan to do their part in 
policing the industry from the 
evil that is slowing down their 
production lines. 

Let’s capitalize the issue and 
get action now that the whole 
nation is conscious of the need.— 
Ernest Burwell, president Ernest 
Burwell, Inc. (Chevrolet), Spartan- 
burg, S. C. 


No Models? 


I have just finished reading 
Automotive Daily News published 
under date of Saturday, Apr. 2, 
and of course, have been keenly 
interested in the junker plans 
which have been advanced by 
dealers, factories, and also per- 
sons connected with our present 
administration at Washington. 





I thought that I would heap 


some coal on the fire by advanc- 
ing another idea: 


Why not eliminate all yearly 
models on new automobiles? Let 
the manufacturer make the cars 
as the dealer organizations ab- 
sorb them for sale to the buying 
public? That would also permit 
the dealer organizations to trade 
the used cars and allow a price 
according to condition. This would 
eliminate new model propaganda 
which, in a seasonable business, 
only makes it more seasonable 
and it also would eliminate two or 
three models being manufactured 
each year which in the final anal- 
ysis, affect the used car value at 
the time of replacement. 


There is not any rhyme or rea- 
son why a man who travels 20,000 
miles a year should be able to 
trade a 1937 car, receiving an al- 
lowance of $500 we shall say, and 
a@ man trading a 1937 automobile 
with 4,000 miles on it, in perfect 
condition, receiving an allowance 
of just a very few dollars more, 
just because it happens to be a 
1937 car and the buying public set 
the prices on these used cars 
through sales and advertising, all 
of which is poor education for the 
buying public. 

It is my personal opinion that 
a used car should be traded and 
an allowance made according to 
the condition of that car and con- 
dition only; it should be priced 
and sold on the same basis to the 
used car buyer. 

This idea also might have a 
tendency to eliminate the junker 
entirely, and even 1932 and 1933 
automobiles that were worn out 
might be removed from service, 
thus increasing highway safety. 

This is just a vague idea and I 
would appreciate some reactions. 
—Lewis S. Wolfe, sales manager, 
Imperial Motor Corp. (Chrysler- 
Plymouth), Kingston, Pa. 
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Complete new code, approved at the meeting with 
amendments shown in boldface, is as follows, reprinted 
from ADN’s Pink Sheet of Apr. 27, following many re- 
quests from all sections of the country: 


Rule 1. Misrepresentation. (Approved) 

Knowingly making or causing to be made or published, 
any false, misleading, or deceptive statement, representa- 
tion, guarantee, or warranty, by way of advertisement or 
otherwise, concerning the grade, quality, quantity, use, 
mileage, age, size, material, content, origin, preparation, 
year, model, type, price, manufacture, or distribution of 
any industry product or merchandise, or in any other 
material respect, is an unfair trade practice. 


Rule 2. Defamation of Competitors and Disparagement 
of their Products. (Approved) 

The defamation of competitors by falsely imputing to 
them dishonorable conduct, inability to perform contracts, 
questionable credit standing, or by other false representa- 
tions, or the false disparagement of the grade, quality, or 
manufacture of the products of competitors or of their 
business methods, selling prices, values, credit terms, 
policies, or services, with the tendency, capacity, or effect 
of misleading or deceiving purchasers, prospective pur- 
chasers, or the consuming public, is an unfair trade 
practice. 


Rule 3. Circulating Misleading Price Quotations, Etc. 
(Amended and Approved) 

The making, publishing, or circulating by any member 
of the industry of false or misleading price quotations, 
price lists, terms, or conditions of sale, or reports as to 
production or sales, daily, weekly, monthly or annually 
with the tendency, capacity, or effect of misleading 
(other members of the industry) or deceiving purchasers, 
prospective purchasers, or the consuming public is an 
unfair trade practice. 


Rule 4. Misrepresenting Used or Driven Motor Ve- 
hicles. (Approved) 

Selling, offering for sale, advertising or otherwise repre- 
senting used or driven motor vehicles as new or undriven 
motor vehicles when such is not the fact, with the 
tendency, capacity, or effect of misleading or deceiving 
purchasers, prospective purchasers, or the consuming 
public, is an unfair trade practice. 


Rule 5. Tampering with the Speedometer. (Amended 
and Approved) 

It is an unfair trade practice for any member of the 
industry, or his or its agents or representatives, to fail 
to connect or to disconnect or to tamper with the speed- 
ometer of any vehicle acquired for use or sale, for the 
purpose of misrepresenting to purchasers or prospective 
purchasers the actual mileage (except where the speed- 
ometer has been returned to zero) or service of such 
vehicle. 

Rule 6. Misrepresenting Character of Business. (Ap- 
proved) 

For any person, firm, or corporation to hold himself or 
itself out to the public as a member of the trade, as a 
wholesaler, or as an authorized dealer when such is not 
the fact, or in any other manner to misrepresent the 
character, extent, or type of his or its business, with the 
tendency, capacity, or effect of misleading or deceiving 
purchasers, prospective purchasers, or the consuming 
public, is an unfair trade practice. 


Rule 7. Aiding and Abetting Unfair Trade Practices. 
(Rewritten and Approved) 

For any member of the industry knowingly to aid or 
abet another member, or any other person, firm, or cor- 
poration in the use of unfair trade practices, is an unfair 
trade practice. 

The rewritten Rule 7 is as follows: It is an unfair trade 
practice for any member of the industry to sell to an 
unauthorized person, persons or corporation, or any other 
agency for resale, any motor vehicle of past or current 
model, or knowingly to aid or abet another member or 
any person, persons or corporation in the use of any 
other unfair trade practice of like nature. 


Rule 8. Espionage. (Approved) 

Securing information from competitors concerning their 
business by false or misleading statements or representa- 
tions or by false impersonation of one in authority and 
the wrongful use thereof to unduly hinder or stifle the 
competition of such competitors, is an unfair trade 
practice. 

Rule 9. False Invoicing. (Voted Out Completely) 

Withholding from or inserting in invoices, sales tickets, 
bills of sale, or other papers in connection with the pur- 
chase, sale, or exchange of automobiles, trucks, parts, 
accessories, or equipment, statements or information by 
reason of which omission or insertion a false record is 
made, wholly or in part, of the transactions represented 
on the face of such invoices, sales tickets, bills of sale, or 
other papers, with the purpose or effect of thereby mis- 
leading or deceiving purchasers, prospective purchasers, 
or the consuming public, is an unfair trade practice. 


Rule 10. Inducing Breach of Contract. (Approved) 

Wilfully inducing or attempting to induce the breach 
of existing contract or contracts between competitors and 
their agents, customers or suppliers, by any false or 
deceptive means whatsoever, or wilfully interfering with 
or obstructing the performance of any such contractual 
duties or services by any such means, with the purpose 
and effect of unduly hampering, injuring, or prejudicing 
competitors in their businesses, is an unfair trade 
practice. 


Rule 11. Commercial Bribery. (Approved) 

It is an unfair trade practice for a member of the in- 
dustry, directly or indirectly, to give, or offer to give, or 
permit or cause to be given, money or anything of value 
to agents, employes, or representatives of customers or 
prospective customers or to agents, employes, or repre- 














ROPOSED rules for a code of ethics 

for the motor vehicle retailing in- 
dustry, shown on this page, were ap- 
proved at the trade practice conference 
called by the Federal Trade Commis- 
siort in Detroit April 26. These rules 
are purely tentative and will form the 
groundwork for any eventual code 
promulgated by FTC in the future. Re- 
visions to proposed rules as made at 
the meeting April 26 are shown in 
boldface type in the accompanying 
listing. 


sentatives of competitors’ customers or prospective cus- 
tomers, without the knowledge of their employers or 
principals, as an inducement to influence their employers 
or principals to purchase or contract to purchase mer- 
chandise sold by such industry member or the maker of 
such gift or offer, or to influence such employers or prin- 
cipals to refrain from dealing in the merchandise of 
competitors or from dealing or contracting to deal with 
competitors. 


Rule 12. Passing Off Altered Trade-Marked Merchan- 
dise. (Approved) 

The passing off, selling, or offering for sale of trade- 
marked merchandise, the trade marks or other distinc- 
tive features of which have been altered on the mer- 
chandise or on the containers thereof in such manner as 
to mislead or deceive purchasers, prospective purchasers, 
or the consuming public, is an unfair trade practice. 


Rule 13. Imitation of Trade-Marks, Trade Names, Etc. 
(Amended and Approved) 

The imitation or simulation of the trade-marks, trade 
names, labels or brands of competitors, with the pur- 
pose or with the tendency and capacity or effect of mis- 
leading or deceiving purchasers, prospective purchasers, 
or the consuming public, is an unfair trade practice. That 
the concealment of identifying marks on a new or used 
vehicle held for sale is an unfair trade practice. 


Rule 14. Fictitious Prices. (Approved) 

Offering merchandise or products of the industry for 
sale at prices purported to be reduced from what are in 
fact fictitious prices, or offering such merchandise or 
products for sale at a purported reduction in price when 
such purported reduction is in fact fictitious, with the 
tendency and capacity or effect of misleading or deceiv- 
ing purchasers, prospective purchasers, or the consuming 
public, is an unfair trade practice. 


Rule 15. Substitution of Products. (Approved) 

The substitution of any part, accessory, or product 
for others ordered, or the inclusion of any part, accessory 
or product not ordered, without the consent of the pur- 
chaser to such substitution or inclusion and with the 
effect of misleading or deceiving purchasers or prospec- 
tive purchasers, is an unfair trade practice. 


Rule 16. Misrepresentation of Prices and Terms. 
(Amended and Approved) 

The advertising, publishing, or circulating by any 
member of the industry of false or misleading prices for 
motor vehicles represented to be completely equipped 
with standard equipment (as outlined in the manufac- 
turers’ catalogue) when such is not the fact, or the ad- 
vertising or quoting of false or misleading discount rates 
on motor vehicles sold under instalment sales plans, 
with the tendency, capacity or effect of misleading or 
deceiving purchasers, prospective purchasers, or the con- 
suming public, is an unfair trade practice. 


Rule 17. Misrepresentation of Prices and Terms as 
“Special.” (Approved) 

Representing certain prices or terms as “special” when 
they are in fact regular prices or regular terms, with the 
tendency or capacity to mislead or deceive purchasers, 
prospective purchasers, or the consuming public, is an 
unfair trade practice. 


Rule 18. Misleading Illustrations of Motor Vehicles. 
(Approved) 

The practice of picturing a particular model of a new 
car and quoting the price on a less expensive model, with 
the tendency, capacity, or effect of misleading or de- 
ceiving the purchasing public into the belief that the 
quoted price is the price applicable to the model pic- 
tured when such is not the fact, is an unfair trade prac- 
tice. 


Rule 19. Contingent Sales. (Approved) 

The practice of coercing the purchase of one or more 
products as a prerequisite to the purchase of one or more 
other products, where the effect may be to substantially 
lessen competition or tend to create a monopoly or to 
unreasonably restrain trade, is an unfair trade practice. 


Rule 20. Trade-In Allowances. (Voted Out Completely) 

It is an unfair trade practice for any member of the 
industry, directly or indirectly, to enter into or take part 
in any agreement, combination, conspiracy, concert of 
action, understanding, or scheme of two or more members 
of the industry, or of any industry or other organization 


of members, for the purpose or with the effect of fixing, | 


depressing, controlling, or otherwise restraining the so- 

called trade-in allowances for used motor vehicles or 

the price or prices any member of the industry may pay 

or allow for used motor vehicles. 

Rule 21. Selling Below Cost. (Amended and Approved) 
The practice of selling industry new products below 

the seller’s cost, with the intent and with the effect of 
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injuring a competitor and where the effect may be sub- 
stantially to lessen competition or tend to create a 
monopoly or unreasonably restrain trade, is an unfair 
trade practice; all elements recognized by good account- 
ing practice as proper elements of such cost shall be in- 
cluded in determining cost under this rule. 


Rule 22. Robinson-Patman Act. (Approved) 
Rule merely repeated Robinson-Patman Act. 


| Rule 23. Misrepresentation of Price of Used Car. (Ap- 
proved) 

It is an unfair trade practice for a dealer to advertise 
for sale at a bargain price a certain model and year of 
used motor vehicle when in fact he does not own or have 
in his possession such vehicle, with the tendency, capacity 
or effect of misleading or deceiving purchasers, pros- 
pective purchasers or the consuming public. 


Rule 24. Deception “Finance Charge 
(Amended and Approved) 

It is an unfair trade practice for any member of the 
industry, either individually or in collusion with a finance 
company or other agency, to engage in a practice known 
as “finance charge packing,” for the purpose or with the 
tendency, capacity or effect of misleading purchasers or 
prospective purchasers as to the actual trade-in allow- 
ance granted on the used motor vehicle taken in trade, 
or as to the amount or nature of insurance, interest or 
carrying charges to be paid on the vehicle sold, or in any 
other material respect. 

Clifford Bishop, of Bishop, McCormick & Bishop, 
Brooklyn, N. Y., offered the following resolution which 
was passed unanimously: 

Be it resolved, that the following paragraph be added 
to Rule 24: 

The business principle of including adequate reserves 
in the finance charge to instalment purchasers, in order 
to be protected against the risk of expense and loss on 
defaulted obligations of such purchasers to the party 
who assumes the risk, whether it is the dealer who car- 
ries his own paper, or the dealer who sells his paper on a 
recourse basis and assumes all or a part of the risk, or 
the finance company which buys it on a without recourse 
basis, is recognized as a proper trade practice which is 
fair to purchasers on credit. In the light of possible busi- 
ness cycles of normal and abnormal losses, the sale of 
industry products on the instalment plan, without in- 
cluding adequate reserves in the finance charge, involves 
selling below cost under Rule 21. 

Rule 25. Specifying Specific Finance Company. (Ap- 
proved) 

It is an unfair trade practice for any member of the 
industry to coerce his dealer or dealers into disposing of 
sales finance contracts to a specific finance company 
selected by such member under threat of cancelation of 
franchise or through other coercive means. 


Rule 26. Anti-Coercion. (Approved) 

(a) It is an unfair trade practice for any member of 
the automobile industry, his or its distributors, agents, or 
representatives to force or attempt to force his or its 
dealer or dealers to purchase automobiles, parts, acces- 
sories, equipment, tools or allied products, which are not 
needed or desired or which are not voluntarily ordered, 
by the use, directly or indirectly, of threats, coercion, 
intimidation, or duress, or by any other unlawful means. 

(b) It is an unfair trade practice for any member of 
the industry, his or its distributors, agents or representa- 
tives to compel or attempt to compel his or its dealer 
or dealers to enter into new and more costly leases, pur- 
chase new premises, or build new buildings, which are 
not needed or desired by said dealer or dealers, by the 
use, directly or indirectly, of threats, coercion, intimida- 
tion or duress, or by any other unlawful means. 


Rule 27. Oral Inducement. (Approved) 

It is an unfair trade practice for any member of the 
industry to induce persons, firms or corporations to enter 
into franchise or agency agreements involving the pur- 
chase and sale of automobiles, trucks, accessories, etc., 
through misleading or deceptive statements or representa- 
tions as to sales and profit possibilities or through any 
other type of misrepresentation. 


GROUP II RULES 


Rule A. Cancellation of Contracts. (Approved) 

The cancelation by either party to a manufacturer- 
dealer franchise without cause and without due and rea- 
sonable notice is condemned by the industry. 

Rule B. Itemized Invoice. (Voted Out Completely) 

For the protection of the consumer or purchaser of 
motor vehicles, it is the judgment of the industry that 
the dealer should deliver to the purchaser an itemized 
invoice which should clearly and definitely show the list 
price or sale price of the new automobile with standard 
equipment, the amount of the transportation charges 
from factory to point of destination, the amount of the 
sales tax and federal excise tax, the amount of the cash 
down payment, the amount credited the buyer for any 
trade-in and a description thereof, the amount of the 
finance charge, the amount of any other charge specify- 
ing its purpose, the net balance due from the buyer, the 
terms of the payment of such net balance and a summary 
of any insurance coverage to be effected. 

Rule C. Arbitration. (Approved) 

The industry approves the practice of handling business 
disputes between members of the industry in a fair and 
reasonable manner coupled with the spirit of moderation 
and good will, and every effort should be made by the 
disputants themselves to compose their differences. If un- 
able to do so, they should, if possible, submit these dis- 
putes to arbitration. 

Rule D. Accounting. (Approved) 

It is the judgment of the industry that each member 
thereof should independently keep proper and accurate 
records for determining his or its costs. 


Packing.” 
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Bleven — ae Conclaves Set by NAPA 


To Be of Practical Valuel 


DETROIT.— Eleven regional 
conferences for jobbers will be 
held by the National Automotive 
Parts Assn. this fall, starting with 
a meeting in Minneapolis on Sept. 
12 and ending in Atlanta, Oct. 14. 


Each meeting will be a one-day | 
| Antonio territories). 


affair, with a fast-moving pro- 
gram covering all phases of the 
jobbing business, and designed to 
be of practical value to every 
jobber attending. 

The schedule of meetings has 
been arranged to give an extra 
day at each point so that jobbers 


may have an opportunity to dis-| 


cuss matters of individual inter- 
est with factory executives. 


The schedule of meetings, and| 


the warehouse territories covered 
by each, follows: 
Minneapolis Conference, 


Moines territories). 
Portlanc Conference, Sept. 16 
(including Portland, Seattle, Spo- 


kane and Vancouver territories).| Jacksonville, Memphis, 


San Francisco Conference, 


Sept. | 
12 (including Minneapolis and Des | 





Sept. 19 (including San Francisco 
and Oakland territories). 

Los Angeles Conference, Sept. 
23 (including Los Angeles, Phoe- 
nix and Salt Lake City). 

Dallas Conference, Sept. 27 (in- 
cluding Dallas, Houston and San 


Kansas City Conference, Sept. 
29 (including Denver, Kansas City, 
Oklahoma City, Omaha and St. 
Louis territories). 

Chicago Conference, Oct. 3, (in- 
cluding Chicago, Detroit, Grand 
Rapids, Indianapolis, Louisville 
and Milwaukee territories). 

Columbus Conference, Oct. 5, 
(including Cincinnati, Cleveland 
and Columbus territories). 

Buffalo Conference, Oct. 7 (in- 
cluding Buffalo, Pittsburgh and 
Syracuse territories). 

New York Conference, Oct. 11 
(Boston, New York, Philadelphia). 

Atlanta Conference, Oct. 14 (in- 
cluding Atlanta, Birmingham, 
Nashville 


'and Richmond territories). 
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Here is the biggest opportunity of 1938 
— for car dealers to make extra money 


OU know how easy it is, 

at the time a customer 
buys a car, to get the price 
of a radio, a clock, and 
other special accessories. 
What you quote is a total 
price —or a monthly pay- 
ment price —and these 
extras sell automatically. 
The customer is glad to 
get them. 


You can do the same thing 


with LifeGuards. 


Today’s car buyers want 
safety. They know the 
perils of tire failures. And 
month after month Good- 
year’s smashing advertis- 


« at 
oy) 1 te] be 


ing campaign on Life- 
Guards is telling the story 
of priceless protection 
which LifeGuards provide. 


Feature the cars you sell 
with LifeGuard equipment. 
It’s a sure way to add extra 
sales appeal to the car— 
and extra profits for you 
on every sale. 


Write Goodyear, Akron, 
Ohio, for full details of 
this extra volume, extra 
profit opportunity. 


LIFEGUARD, a registered trade- 
mark of the Goodyear Tire & 
Rubber Company, fully pro- 
tected by patents. 


LIFEGUARD 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


| dealer, 


| odical 





NEW TRACTOR and farm implement showroom just opened at 
the Graham factory in Detroit to display Graham-Bradley tractors 
which the company is building. The tractor showroom is separated 
by the main reception lobby from a similar room where 1938 Graham 


cars are shown. 


Burwell Urges Passage 
Of S. C. Inspection Law 


By L. D. Bray 
taff Correspondent, ADN 
SPARTANBURG, S. C.— The 
South Carolina Automobile Deal- 
ers’ Assn. is sponsoring legisla- 
tion known as “The Highway 
Safety Inspection Bill” in an 
effort to make the ownership and 
usage of automobiles safer and 
to decrease accidents and deaths.” 


Ernest Burwell, local Chevrolet 
advocating passage pend- 
ing legislation providing for peri- 
inspection of motor ve- 
hicles on the highways of South 
Carolina, expresses the opinion 


| that “some will immediately say 
| that 


it is some effort to force 
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To Salesmen Will 
Surpass $76,000 


PONTIAC.—Upwards of $76,000 
in extra cash payments will have 
been made to Pontiac retail 
salesmen as bonus awards follow- 
ing the “Forward March” ac- 
tivity, by the time those who 
entered the campaign are duly 
certified as check qualifiers, ac- 
cording to C. P. Simpson, general 
sales manager of Pontiac. 


Additional thousands of dollars 
will have been paid to those tak- 
ing part in the “Forward March 
Into April” activity under terms 
of payments calling for $3 cash 
tor every new car delivery made 
during this month. 


Approximately $50,000 had al- 
ready been sent out in checks to 
those retail salesmen who had by 
that time had their performance 
record approved and forwarded 
to the central office. 


Hess Is President 


Of American-Bosch 


CANTON, O.—Donald P. Hess, 
former executive of the Timken 
Roller Bearing Co. here, has been 
named president and a director of 
the United American-Bosch Corp., 
of Springfield, Mass., producer of 
diesel engines, generators, mag- 
netos, coils and radio equipment. 


For two years Hess has been 
vice-president and a director of 
Enco Mfg. Co., of Columbus, 
manufacturer of vitreous enamel- 
ware. Although returning from 
active management of the Ebco 
concern, it is reported he is re- 
taining his directorship and a 
financial interest. 


Steel Rate Declines 


NEW YORK.—The operating rate 
of steel companies having 98 per 
cent of the steel capacity of the in- 
dustry will be 30.7 per cent of ca- 
pacity for the week beginning May 
2, compared with 32 per cent one 
week ago, 32.6 per cent one month 
ago and 91 per cent one year ago, 
it is estimated by the American Iron 
& Steel Institute. This represents a 
decrease of 1.3 points or 4.1 per cent 
from the preceding week. 





repair work into dealers’ shops, 
but similar inspection laws in 
other states have actually reduced 
the amount of repairs per car 
as compared with states not hav- 
ing the laws. 


“Connecticut, New Jersey, 
Pennsylvania, and other states 
have for several years proved that 
accidents and deaths, suffering 
and losses, can be greatly reduced 
by enforcing the safe condition 
of roadworthy cars and by elimi- 
nating decrepit old junkers as a 
menace to life and limb,” Burwell 
declared. 


“This bill will stop automobile 
dealers from trading and traffick- 
ing in a class of merchandise that 
does not benefit anybody and 
which is a threat to the safety 
of everybody. This is a serious 
matter and certainly deserves the 
attention of every individual in 
this community and throughout 
the state. 


“To some extent, at least, the 
passage of this bill will at least 
slow down the movement of thou- 
sands of old model, condemned 
cars which are being towed into 
this section. Connecticut and 
Massachusetts in particular have 
for several years past, made South 
Carolina a dumping ground for 
unsafe, condemned, old-model 
cars. 


“Flooding the market with this 
surplus of merchandise prevents 
the South Carolina citizens from 
obtaining as good a market and 
as good a price for the resale of 
his own car when he wants to 
trade.” 


Virginia Begins 
Car Inspection 


RICHMOND, Va. — (UTPS) — 
Semi-annual inspection of auto- 
mobiles in Virginia began Mon- 
day, with 1,250 inspection stations 
approved for the tests, the Vir- 
ginia state division of motor ve- 
hicles announced. 


Points that will be checked be- 
fore sticker certificates are placed 
on windshields of cars meeting 
all requirements include: Head- 
lights, for focus, dimming appar- 
atus, and the like; other lights, 
tail light, stop light, etc.; wind- 
shields, not more than one crack, 
and no diffusion in line of vision; 
no vision-interfering stickers 
allowed on windshield or back 
window; windshield wiper, must 
be in operating order; horn, must 
be audible 200 feet; rear view 
mirror, must be properly placed, 
and not broken or discolored; 
steering apparatus, brakes and 
license plates must be in order. 


Ford Invited to Fete 


HAMPTON, N. H. (UTPS).— 
Henry Ford will be invited to act as 
a judge and present the prize cup at 
this town’s 300th anniversary ball in 
connection with Tercentenary Week 
next August, it is announced by the 
committee in charge of the event. 








Stocks of Tires 
Are Well Below 
Total Year Ago 


WASHINGTON.—Stocks of 
automobile tires held by distribu- 
tors on Apr. 1, estimated at 5,852,- 
000 for three principal groups of 
distributors, are 770,000 lower 
than on Apr. 1, 1937, but only 
121,000 below the estimate for 
Jan. 1, 1938, according to a survey 
of the leather and rubber division 
of the bureau of foreign and 
domestic commerce. 

During the first quarter of this 
year, despite low shipments from 
manufacturers to distributors, the 
latter’s stocks have been fairly 
well maintained. Stocks of casings 
held by dealers are about the 
same as on Jan. 1, a decline being 
indicated in the holdings of oil 
company distributors on the basis 
of incomplete returns, and an in- 
crease being reported in the 
stocks held by other distributors 
operating chain stores, it was 
stated. 

The distributors’ stocks of inner 
tubes on Apr. 1, 1938, were esti- 
mated at 6,231,000, a decline of 
1,113,0000 under Apr. 1, 1937, but 
an increase of 107,000 during the 
first three months of this year. 
Dealers’ stocks of inner tubes in- 
creased, while oil company stocks 
declined, and the stocks of other 
mass distributors were not much 
changed. 

The survey, therefore, indicates 
that consumer tire buying during 
the first quarter of 1938 has been 
at nearly the same rate as manu- 
facturers’ shipments to distrib- 
utors. 


Graham’s Distributor 


In Detroit Is Moved 


DETROIT.—Graham Sales & 
Service, Inc., direct factory dis- 
tributors of Graham-Paige cars 
in Detroit and vicinity, is now 
located in new quarters at 3740 
Cass Ave., according to announce- 
ment made by L. D. Schwartz, 
general manager of the firm. 

For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 
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TWO 
MACHINES 


FOR THE PRICE OF ONE 


“Twin Power,” a tractor feature 
claimed to give, in effect, two dif- 
ferent machines for the price of 
one, is a characteristic of the new 
Massey-Harris “Challenger” and 
“Pacemaker” tractor models. Ac- 
cording to a recent story in Farm 
Implement News, these new ma- 
chines combine light-weight and 
good fuel economy with high 
power and great ruggedness. The 
“Twin Power” feature comes from 
two power ranges of this new en- 
gine, through governor control. 
One range below 1,200 engine 
r.p.m., for draw bar work; the 
other range from 1,200-1,400 en- 
gine r.p.m., for belt work. Combi- 
nation of greater ruggedness with 
light weight has been effected by 
the selection of high strength 
Nickel alloys which permit a 
higher factor of safety, as in the 
case of transmission gears, with- 

out increasing 

size of the part. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





In 3 Months, 


DETROIT.—A country that 
spends $400,000,000 for new auto- 
mobiles in three months is cer- 
tainly a long way from going to 
pot, D. E. Ahrens, general sales | 
manager of Cadillac-LaSalle, told 
district meetings in three cities 
this week. 


assistant general sales manager, | 
E. F. Upson and other Cadillac of- | 
ficials, Ahrens visited Chicago, | 
Cincinnati and New York to dis- 
cuss spring sales plans. 

“One of our psychological dif-| 
ficulties, at least so far as the au- 
tomobile industry is concerned,” 
he told the conferences, “is that 
we have been comparing the pres- 
ent state of business affairs with | 
1937. 





“The year of 1937 was an un- 
usual period for the automobile | 
industry. We could not reasonably 
expect 1938 to be as good, just as/| 
we could not have hoped to hold} 
the pace of 1929, but which we did 
not discoverd for some time. 

“Strikes early in 1937 curtailed 
production and _ reduced field| 
stocks. Buyers were smart. They 
knew this curtailment had added 
tremendously to car-building costs. 
They realized prices would have 
to move up and they bought be- 
fore the threatened boost actually | 
occurred. Thus, an abnormal con- | 
dition was created to give us the 
second largest automotive produc- 
tion year in history. 

“Looking back at the 1937 rate, | 
we are also inclined to lose sight 
of the large amount of business 
existing today. We do not yet have 
a complete sales report on the in- 
dustry for the first quarter, but 
available figures point to a half- | 
million passenger cars and trucks. 


Dairy Farmers 
Lead Others in 


Income Penadia! 


| 


WASHINGTON. — The nation’s | 
dairy farmers are leading their | 
agricultural brothers in the in- 
come parade this spring, the 
bureau of agricultural economics 
reports. 

Income from dairy products 
has been nearer the predepression 
level than that of any other farm 
product. 

In March, for example, the 
bureau estimated the income from 
dairy products was but 7.5 per 
cent below the 1924-29 level. 

While the income from dairy 
products was highest on a rela- 
tive basis, the amount received 
for meat animals was largest in 
March, the amount was estimated 
at $150,000,000, compared with 
$126,000,000 for dairy products. 

The estimated March income 
for other commodities included: 
grains, $43,000,000; cotton and 
cottonseed, $31,000,000; fruits and 
vegetables, $79,000,000, and poultry 
and eggs, $44,000,000. Govern- 
ment benefit payments totaled 
$60,000,000. 


Leading Olds Dealers, 


Salesmen to See Fight 


LANSING.—Groups of leading 
dealers and star salesmen from 
all of the 26 sales zones of the 
Oldsmobile retail organization 
throughout the United States will 
attend the Louis-Schmeling 
heavyweight championship fight | 
late in June as ringside guests of 
D. E. Ralston, general sales man- | 
ager. 
The privilege of attending the 
fight on an all-expenses-paid basis 
will go to the winners in a na- 
tional Oldsmobile sales contest 
which started Apr. 21 and ends 
on May 31. Dealers and salesmen 
have been divided into several 
competing groups within their re- 
spective zones. 
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Business Actually Over Average, Ahrens Says 
$400,000,000 Spent on Cars f ‘eeu A ae 


Dealers Told 


| Conservatively estimated, that is 


$400,000,000 worth of automobiles 
purchased by the public in the 
first three months of this year. I 
can think of quite a number of 
former years when we would have 
considered such a total as boom-| 


|ing business.” 
Accompanied by R. L. Newton, | 


To further substantiate his re- 
marks, Ahrens referred to sales 
reports of his own company. Dur- 
ing the first quarter of the year, 
5,833 Cadillacs and LaSalles were 


| delivered to domestic customers 


at retail. 


“Frankly, this figure is below 
last year,” he added. “But, at the} 
same time, it is 18.3 per cent} 
ahead of 1936. We felt 1936 was | 


|a pretty good automobile year,! tion is desired. 


then. Likewise, 5,833 sales puts 
1935 and 1934 in the shade. 

“The fact that automobile sales 
have increased this spring, as is 
normally the case with the 


ap-| 


San Antonio’s 
At Lowest Point Since ’33 


proach of warmer weather, is an-| 


other indication that the business 
foundation is sound. 


“During the first 20 days of 
April, Cadillac-LaSalle registered 
a 37.8 per cent gain over the same 
period of March. This seems to 
prove that the normal tendencies 
of business have not been harmed. 
If it continues, final April reports 
will show a better business record 
than March, and May will im- 
prove over April. Personally, I 
can find no reason for believing 
the upward trend will not be 
maintained.” 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 


Special to Automotive Daily News 

| SAN ANTONIO, Tex. — Effects 
of the current recession in busi- 
ness, which has seriously affected 
northern markets, showed its first 
marked effect on new car sales 
here during April when retail 
sales of cars, trucks and commer- 
cial units was the lowest in 1938. 

During the 30-day period, 445 
units were registered, against 708 
for March, 509 for February and 
587 for January. Current business 
| conditions are slow, but there is 
a possibility for improvement 
later in the current month. 

Sales, according to individual 
makes, were as follows: Bantam, 
1; Buick, 27; Cadillac, 8; Chevro- 
let, 68 cars (and 19 commercial 





7 


April Sales 


units and seven trucks); Chrysler, 
3; De Soto, 2; Diamond T Truck, 
5; Dodge, 26 (and one commercial 
unit and 3 trucks): Federal Truck, 
1; Fiat, 1; Ford, 58 (and 13 com- 
mercial units and 7 trucks); GMC 
Truck 10; Graham, 2; Hudson, 17 
(and two commercial units), IHC 
Truck, 9 commercial units and 11 
trucks; La Salle, 5; Lincoln- 
Zephyr, 5; Nash, 2; Nash-LaFay- 
ette, 6; Oldsmobile, 17; Packard, 
13; Plymouth, 33 (and 1 commer- 
cial unit); Pontiac, 24 (and three 
commercial units); Studebaker, 
20; Willys, 6 (and one commercial). 
April sales during preceding 
years were as follows: 1933, 360; 
1934, 653; 1935, 780. 1936, 818; and, 
1937—760. 


or a franchise that combines a 


quality pro 
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WHEN YOU GO INTO BUSINESS it’s sound sense to give 


yourself every possible 


break. And that’s exactly what 


aa 
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ORF! 


you can list good will among 
business. 


But quality alone is not enough. 
And Pontiac is. 


must be properly priced, 
the field where nearly 90 per 
down near the lowest. 
General Motors line! 


duct, low prices, liberal factory 
demonstration 


your assets the day you open for 


Kiven quality merchandise 
The six is priced in 
cent of all sales are made—right 


And the eight is the lowest-priced in the 


you do when you sign a Pontiae franchise. 

You handle a product without a peer for quality. 
calls Pontiae the most beautiful thing on wheels. People who 
ought to know have named it the most trouble-free car in the 
industry. And every feature is the finest money can buy. 
This all-around excellence, moreover, is widely known—so that 


America 


Safety Shift Gear Control* doubles driving 
ease and clears the front floor, yet there is 
nothing new to learn and nothing to get 
out of order, for it is entirely mechanical. 
As the simplest, safest, lowest-priced, re- 
mote control shift offered as optional 
equipment, it is far and away the finest 
demonstration feature of the year. 


That’s plenty—but it isn’t all! You can plan on getting full 
return from this happy combination of quality and low price 
because dealer policies are liberal in the extreme. Sliding scale 
discounts, protected territories—whatever it takes to make 
money, the Pontiac contract provides. 

These are the long-haul features of the franchise. 
you get the thinking of an engineering staff which can be counted 
on to keep Pontiac in the limelight. Safety Shift*, for example, 
is the biggest advancement of 1938, and Pontiac is the only 
low-priced car to provide it! 

Here is a money-making combination in anybody’s language. 
Yet you have read just the highlights. If you’re interested in 
detailed facts and in available territory, write to C, P, Simpson, 
General Sales Manager, Motor Division, General 
Motors Sales Corporation, Michigan. All corre- 
spondence will be considered strictly confidential. 


In addition 


Pontiac 
Pontiac, 
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Higher Value of American Cars Shown in St 
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Factors Giving Dominance 
Over Foreign Units Outlined 


LANSING.—A graphic compari- ; 
son between the evolution of the| 
automobile in the comparatively 
limited foreign field and in the 
broad American market, where 
volume and value walk hand in 
hand, is revealed by a recent price 
study showing relative car costs 
on both sides of the Atlantic, ac- 

cording to C. L. 
McCuen, general 
manager of 
Oldsmobile. 
The price 
study, McCuen 
said, shows that 
the buyer of a 
motor car in 
America re- 
ceives appre- 
ciably more in 
terms of power, 
C.L.McCuen Weight, roomi- 
ness and com- 
fort than does the purchaser in 
Europe. 

Figures from the study show 
what the American buyer gets in 
an Oldsmobile six two-door sedan, 
which delivers, equipped, at Lan- 
sing, for $919, as compared with 
the average specifications of four 
European cars which the same 
sum will purchase abroad. The 
American car provides three times 
the horsepower of the European 
cars, is 70 per cent heavier and 
has 22 inches more wheelbase. 

A similar comparison is made 
between the Oldsmobile eight two- 
door sedan, which delivers 
equipped for $1,030 at Lansing, 
and the European cars in that 
price class. The eight develops 








nearly three times the average | 


horsepower of the European 
group, is 86 per cent heavier and 
has 26.5 inches more wheelbase. 


All of the European cars in both | i 
four-cylinder, | 


price groups are 
four-passenger types. 
Below are figures from 
study listing what the American 
buyer gets in an Oldsmobile six 
two-door sedan, which delivers, 
equipped, at Lansing, for $919, as 
compared with the average speci- 
fications of four European cars 
which the same sum will purchasé 


abroad. 
Wheel- 


Brake 
H.P. Cyl. Weight base 


European Average ... 32.6 4 1900 94.9” 
Oldsmobile Six 95 6 3275 117.07 


The average car in the $1,030 
European price group is com- 
pared below with the Oldsmobile 
eight two-door sedan which de- 
livers, equipped, at that price in 
Lansing. 

Brake 

H.P. Cyl. Weight 
European Average ... 38.7 4 1869 97.5” 
Oldsmobile Eight ....110.0 8 3475 124.0” 


“In some respects, the above 
comparisons are unfair to the 
European cars,” said McCuen. 
“Many European countries base 
license taxation upon such factors 
as rated horsepower, or weight, 
or price, or a combination of these 
items. In addition, insurance 
charges may run unusually high 
as size, weight, or power increase. 
Thus, the initial costs of placing 
a car in service tend strongly to 
favor the smaller type. Further- 
more, the cost of gasoline is so 
high abroad that the fuel econ- 
omy of the smaller motors be- 
comes an important operating 


Wheel- 
base 


Do YOUR Customers 


A 


aS 


FREE AURIRIP 


Ao A 


AR buyers always have a han- 

kering to visit the factory — 
take delivery there—and drive 
their new cars home. In the past, 
however, time and expense have 
made this impractical. 


But now, American Airlines— 
with its fast, convenient service 
to Detroit makes it possible... 
and pleasant! Now your custom- 
ers can buy their new cars at reg- 
ular delivery prices. The saving 
in freight charges is ample to pro- 
vide them with a free air ticket to 
Detroit, plus an additional cash 


AMERICAN AIRLINES 7. 


$T.Louls (O 


allowance to defray expenses on 
the way home. 


This is one of the “small” sell- 
ing points that so often make a 
big difference. Bear it in mind— 
and try it on your next prospect. 
And remember—his free air trip 
will be as a guest of American— 
the air line that carries more pas- 
sengers than any other in the 
world—the air line everyone takes 
to Detroit! 

FOR INFORMATION: 


Call your local American Airlines ticket office 
—or write to M. D. Miller, American Air- 
lines, Inc., 20 N. Wacker Drive, Chicago, lil. 


MONTREAL 


< 


the | 


wen’ 
PS SOP 


Mexico and Arizona. 


factor. Fifty-cent gasoline is com- 
mon in Europe and in some dis- 
tricts prices are even higher.” 
Another angle covered by the 
price study shows the cost to buy- 
ers abroad of European cars 
which match the general specifi- 
cations and dimensions of the 
Oldsmobile six and eight. The 
prices of the eight different Euro- 
pean cars most closely approach- 
ing the details of the Oldsmobile 
six, range from a minimum of 
$1,220 to a top of $2,930, the aver- 
age figure being $2,061. The brake 
horsepower of the cars in this 
higher priced group averages less 
than 75, as against the 95 brake 
horsepower of the Oldsmobile six. 


The average cost of the Euro- 
pean group of cars which ap- 
proximate the specifications of 
the $1,030 Oldsmobile eight is 
$3,068. No motor in this group has 
more than six cylinders and the 
average brake horsepower is a 
trifle over 77, against the 110 
horsepower developed by the 
Oldsmobile eight. The top price 
in this group is $4,300, the lowest 
is $1,850. Incidentally, the Olds- 
mobile cars are delivered complete 
with safety glass, bumpers, 
bumper guards, spare tire and 
tube, rear spring covers and oil- 
bath air cleaners. Delivered prices 
of many European cars do not 
include such items. 





Responsible for Value 

“The factor mainly responsible 
for the high value of American 
cars,” said McCuen, “is the extent 
of the comparatively high income 
market in which they have had 
their development. In the early 
days of the industry the Ameri- 
can automobile manufacturer was 
able to sell his product to a far 
larger percentage of a larger 
public than was the case with the 
foreign car builders. 


“This higher volume, in turn, 
permitted the cost of further de- 
velopment work and the building 
of large factories, equipped with 
expensive precision machinery, to 
be spread cheaply over an in- 
creasing number of cars. Today 
the average American factory 
worker has approximately 
horsepower per man for use on 
| his job, somewhere between two 
and three times the power avail- 
able to the European workman. 
| “The American cycle of lower 
costs and wider domestic markets 
went on and on through the years 


first industry, providing the in- 
come, either directly or indirectly, 
for one out of every seven work- 
| ers. The spreading of the domestic 
car market soon encompassed 
the automobile factory workers 
themselves. They became able to 
ride and drive the cars that they 
built. 

“Eventually the broad back- 


| 
| 





STOPS ALONG THE PATH taken by the Dodge Auto Editors’ 
Fact-Finding Touring car from New York to California. Top photo, 
in front of the ancient citadel in San Antonio, Tex., C. E. Powers, of 
San Antonio Express and Evening News, right, tells the citadel’s 
history to Tour Manager George T. Emerson. Bottom, the car sweeps 
along these oceans of sand on the way to California through New 


five | 


| tires is announced by the B. F. 


until the automobile became our | 








ground of the American domestic | 
automobile market provided a| 
double spring board of low price} 
and high quality, based upon 
large volume, which enabled our 
manufacturers to compete very 
effectively abroad in spite of 
higher freight and duty costs 
than apply to most foreign-source | 
products.” 


Export sales of Oldsmobile sixes 
and eights during 1937 totaled | 
more than 11,300 units, according 
to McCuen. He stated that Olds- | 
mobile foreign volume is rela-| 
tively higher in countries where 
per capita income is higher. 

Facilities So Primitive 

“Our foreign sales,”. he con- 
tinued, “are highest in Australia 
where distances are great and 
where the temperament and in- 
come of the people most closely 
approximates that of Americans. 
There, despite the fact that the 
Oldsmobile six lists at more than 
$1,700 and the eight at nearly 
$2,000, we sold 2,936 cars last year. 

“Africa, where in some places 





shipping facilities are so primitive 
that our cars must be ferried 
ashore by native boatmen, pro- 
vides Oldsmobile’s next largest 
export market. Deliveries there, 
at about the same price ranges, 
last year aggregated more than 
2,000 units. Sales also are rela- 
tively high in Mexico, Sweden and 
Argentina.” 


In conclusion, McCuen pointed 
out that the cycle of volume pro- 
duction, low costs and wide 
markets which brought the Amer- 
ican automobile industry to its 
present position of dominance can 
work backward as well as for- 
ward. 

“If for any reason further exac- 
tions were to be imposed upon 
the American motorist which 
made his car more expensive to 
own and operate, the entire cycle 
might stop and go into reverse,” 
he said. “Narrowing markets then 
might cause still further advances 
in the cost of automobile trans- | 
portation and we would be well | 
on our way toward European 
standards of motoring.” 


Goodrich Announces 


New Line of Tires 
AKRON.—A new line of truck 


Gocdrich Co. 

Goodrich now offers the oper- 
ator of light equipment a choice 
of the Express type heavy duty 
commercial for ordinary service 
or the new line for service where 
traction is a major requirement, 
in mud, snow or off-the-pavement 
service. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world, 





udy 
Car Editors’ Tour 

In Dodge Costs 
Only 114c a Mile 


DETROIT.—Tabulation of the 
results of Dodge’s Transcontinen- 
tal Automobile Editor’s Fact- 
Finding safari, which is believed 
to have greatly stimulated public 
interest in “seeing Amerca” this 
summer, shows that the standard 
1938 Dodge used in the tour cov- 
ered the coast-to-coast journey 
at a cost of $70, or .0145 cents per 
mile. 

Nineteen automobile’ editors 
piloted the car over their respec- 
tive “legs,” routed from New York 
via Philadelphia, Washington, 
Cleveland, Detroit, Indianapolis, 
Chicago, St. Louis, Kansas City, 
Wichita, Oklahoma City, Dallas, 
San Antonio, El Paso, Phoenix, 
San Diego and Los Angeles into 
San Francisco. Each leg of the 
4,951-mile journey averaged 275 
miles, 

The trip had the blessings of 
the bureau of public roads of the 
department of agriculture, and 
the American Automobile Assn. 
in that one of its purposes was 
to direct attention to the high- 
way facilities available to the 
American motoring public; her- 
alding the opening of what prom- 
ises to be the greatest highway 
touring season in American his- 
tory and calling attention to the 
importance of highway main- 
tenance and development to the 
agricultural and commercial in- 


|terests of the nation. 


Three Sales Aides 
Are Appointed By 


_Jones-McLaughlin 


PITTSBURGH. — Appointment 
of three assistant general man- 
agers of sales, the opening of a 
new district sales office in Balti- 
more, together with several pro- 
motions and new appointments in 
the corporation’s district sales 
offices, are announced by Lewis 
M. Parsons, vice-president and 
general manager of sales of the 
Jones & Laughlin Steel Corp. 


The three assistant general 
managers of sales are R. T. 
Rowles, W. H. Wiewel and H. J. 
Watt; the two former having gen- 
eral supervision over products 
sales departments and the latter 
over eastern district sales offices. 


Rowles will supervise the gen- 
eral activities of the hot rolled, 
cold finished, wire products and 
warehouse sales departments. 
Wiewel will supervise the general 
activities of by-products and pig 
iron, sheets and strip, tinplate and 
tubular products sales depart- 
ments, while Watt will have 
charge of New York City and the 
east, with general supervision 
over district sales offices in Bos- 
ton, New York, Philadelphia, At- 
lanta and the new district sales 
office in Baltimore. 


The new district sales office in 
Baltimore will be in charge of V. 
A. Jevon, as district sales man- 
ager, and H. R. Dorney, as assist- 
ant district sales manager, the 
latter being promoted from the 
Philadelphia office. 


Y New rooms and baths, 
new furnishings. 
Everything for your 
comfort. Delicious 

at popular 


Rates 
Single, $2.50 to $3.50; 
mm double $3.50 to 
$6.00; family suites, 
$7.00 up. 
Write for free AAA 
road map and folder 
containing handy map 
of downtown Buffalo. 


meals 
| prices. 


. A. Miner, Pres. 
140 North St. 
near Delaware 


BUFFALON-Y. 
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March Parts Shipments Show Rise Over Feb. 


Grand Index Hits 103% 
Of February, 1925, Base 


103 


1925, 


of the February, 
88 
157 


NEW YORK.—Shipments in all 
branches of the industry showed 
satisfactory increases in March 
over February, according to man- 
ufacturers reporting to the Motor 
and Equipment Manufacturers’ 
Assn. With the exception of ac- 
cessories, the indices are below 
last year for the same month. 

The grand index for all branches 
of the industry in March rose to 


per cent 
base as Compared with 
per cent for February and 
per cent for March, 1937. 
Shipments to vehicle manufac- 
turers for original equipment in 
March advanced to 97 per cent 
of the base, which compares with 
83 per cent registered in Febru- 


last year. 

Service parts shipments to| 
wholesalers for March rose to 117 
per cent from the 107 per cent 
indicated in February. In March, 
1937, the index stood at 134 per 
cent. 


Baserolet Firm 
In Detroit Taken 
Over by Group 


DETROIT.- _Announcement was 


salers in March increased, stand- 
ing at 118 per cent of the base 


made this week that a newly- a 
= 


in eerny Science Monitor is a Wee rr 10 
Burs Tt Aer) Cd 


headed by S. T. 
Hanson, ha d| 
bought an d| 
taken over the 
Jimmy Collins 
Chevrolet Co. 
here. The deal- 
ership will be 
operated under 
the name of the 
Hanson Chevro- 
let Co. 

Hanson, presi- 
dent and gen- 
eral manager of 
the new firm, 
brings to that organization 20 
years’ experience in the retail 
automobile field. For the past five 
years he has been vice-president 
and general manager of the Mack- 
Gratiot Co., whose 10th anniver- 
sary was celebrated with a dinner 
a few weeks ago. He retains his 
duties with Mack-Gratiot also. 

Officers of the new firm, in ad- 
dition to Hanson, are: H. T. 
Ewald, chairman of the board; 
Brewster Loud jr., vice-president; 
John G. Stiles, vice-president and 
secretary, and A. C. Schroeder, 
treasurer. 

Jimmy Collins, 
etor of the business, 
after 13 years as a 
dealer in Detroit. 


organized group, 


S. T. Hanson 


former propri- | 
is retiring 
Chevrolet 


Allen Appointed 
Ford Branch Mgr. 
In Indianapolis 


INDIANAPOLIS. — Ray Allen, 
four years manager of the Jack- 
sonville, Fla., branch of the Ford 
Motor Co., has been named man- 
ager of the Indianapolis branch 
of the company, officials an- 
nounced this week. 

Allen, who has been with the 
Ford company for 22 years, suc- 
ceeds Rex A. Hayes, who has been 
transferred to the Chicago branch. 
Harold W. Spooner, from the 
home office of the company, will 
be Allen’s assistant. 


FTC Orders Laboratory 
To End Unfair Methods 


WASHINGTON. — Trading as 
the Automotive Test Laboratories 
of America, Morris E. Newman, 
Chicago, has been ordered by the 
federal trade commission to cease 
from certain unfair methods of 
competition in preparing and sell- 
ing so-called certificates of merit 
and seals of approval to various 
manufacturers for use in adver- 
tising their products. 

Another order is directed 
against Newman and one of his 
customers, Ralph C. Curtiss, trad- | 
ing as Chemical Products Manu-| 
facturers, Chicago, engaged in 
the sale of Hytense, represented | 
as a gasoline power intensifier | 
and saver, and of Hypower, ad-| 
vertised as a motor compression | 
seal. 


C. J. Alexander, ADN’s Wall Street 
correspondent, weekly presents an 
accurate analysis of the Street’s 
automotive perspective. 


that advertise 


strongly is that 


enthusiasm 
tising. 
Frankly we feel 


tising we do.” 





ary and 174 per cent for March | 


Accessories shipments to whole- | 


The sales manager of one of the 
four Milwaukee department stores 


Monitor advertising brings us more 
business per dollar than any adver- 


index, which can be compared | 
with 99 per cent for February and 
96 per cent in March, 1937 
Service equipment shipments to 
wholesalers in March advanced 
to 108 per cent of the base as 
compared with 92 per cent in 
February and 139 per cent in 
March, 1937 


Surveys to Eliminate 


Guesswork on 


WASHINGTON.—Guesswork is 
rapidly being eliminated from the 
planning and building of Ameri-| 
|can highways, Herbert S. Fair-| 
bank, of the federal 
| public roads, 
| oie a new technique, he ex-| 
| plained, cities, counties, states or 
| the federal government will be 
able to determine scientifically the 
need for each road, its cost, 
j}and other 
| tions. 


Photograph by Fairchild aeu Surveys, Inc. 


of Milwaukee use The 
Christian Science Monitor 


in The Christian 


Science Monitor says: 


“We have been constant users of 
your unique publication for a num- 
ber of years. We have concrete evi- 
dence that it has created many new 
friends and customers for us. 
feature which appeals to us very 


One 


it does not merely 


bring in ‘One time customers’ but 
brings permanent business. 


“It is difficult to conceive of the 
with which 
readers respond to consistent adver- 
If we did not know of this 
from experience, we would not be- 
lieve it to be nearly as great as it is. 


Monitor 


the money spent in 


Name of writer of quotation will be given on request, 


bureau of | 
declared this week. 


Drake is Elected Chairman 
Of Northwest Section, SAE 


motive Daily News 
At the recent 


pecwit iut 


SE ATTLE 


| meeting of the Northwest Section, 
| Society of Automotive Engineers, 


Roads | 


| 


| 


life | 
important considera- | 


Harley W. Drake, superintendent 
of equipment of Pacific Highway 
Transport, and two years ago vice- 
president in charge 
nance division of the national 
body, was elected chairman, for 
the term beginning next Septem- 
ber. 

Other officers elected: Al Lilly- 
gren, northwest representative for 
Bendix Products, vice-chairman; 
Murray Aiken of Kenworth Motor 
Truck Corp. engineering staff, 
treasurer, and R. J. Hutchinson, 
Kenworth engineer, secretary. 


“Motor Truck Operating Prob- 


Local Advertisers 


in One Year 


of mainte-| 





lems” was the subject of paper by 
O. M. Brede, director of service of 
General Motors Truck & Coach 


| division, read by Robert C. Oliver, 


Pacific coast regional manager, in 
the absence of Brede. His theme 
was developed in answering the 
question he asked at the outset: 
“Has maintenance kept pace with 
transportation?” 


While his answer was “no” 
Brede explained the plan of pre- 
ventative maintenance evolved by 
his department, which, as he said 
in conclusion “will assist materi- 
ally in speeding up progress in 
maintenance so that it may truly 
be said that maintenance is keep- 
ing pace with the march of prog- 
ress in transportation.” 


THE CHRISTIAN SCIENCE MONITOR” 


A Daily Newspaper for All the Family 


Peblished by The China Sclnce Publishing Soiety, One, Norway Set, Beaton, Mastchuar 


DETROIT OFFICE: 3-101 General Motors Building 
Ee PEIN STE, Hee Pork. Celbeny S- Ladtn, Bagess Sy San Francisco, Los Angeles, Seattle,” 


Miami... Londen, Parts Geneva 
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Highway Safety Seen 
Related to Policing 


PRUUF 


that Chris-Craft offers 
hetter boats at lower prices 


ee ae arene ~ is. sw oe 
THE WORLD'S BEST 35-FT. DOUBLE 
CABIN ENCLOSED BRIDGE CRUISER. 
This luxurious 1938 Chris-Craft is completely 
modern and new in design, with a large, at- 
tractively finished deckhouse (all cabin 
openings except windshields are equipped 
with screens), new sound proofing, lounge 
berth which converts into fuli sized double 
bed and double bed in owner's cabin aft. Com- 


THE WORLD'S LOWEST PRICED, FULL 
SIZED CRUISER ... The new 25-foot, Chris- 
Craft Clipper brings the cost of boating within 
the reach of all. A great boat for every member 
of the family, with 4 comfortable berths, large 
aft cockpit, vengieting, windows and wind- 
shields, electric lights, linoleum covered cock- 
pit and cabin floors, toilet compartment. 
Options of 55 or 85 h. p. suspension rubber- 
mounted engines giving speeds of 17 or 21 
m. p. h. Hundreds of these new Clippers are 
already in use in many parts of the world. 


plete toilet compartment in both forward and 
aft cabins, convenient ship’s galley, aft cock- 
pit for fishing or sun bathing, large lockers 
and storage space. Wide power options with 
speeds from 14 to 23m. p.h. 

Single or twin screw engines. Ss 
Unsurpassed in dependable, * 6990 
economical operation, e 

value, beauty and comfort. f. 0. b. factory 


Owners report operating costs comparable to 
the cost of operating a low priced car! Only 
Chris-Craft, with its unsurpassed manufactur- 
ing facilities, quantity production methods 
and long marine building experience can offer 
a full sized cruiser at the Clipper’s sensation- 
ally low cost. Like every Chris-Craft boat, it 
has all the latest and best im- 

provements in marine design, s " 
comfort and convenience. 1595 
You'll be proud to own a 

new 1938 Chris-Craft Clipper! 


|}ment of 





afloat at factory 


Special to Automotive Daily News 
WASHINGTON.—A formidable 
army of uniformed police is pa- 
troling the highways of the 
United States day and night and 
a survey of their operations lends 
substance to the belief that pub- 
lic safety on the roads bears a 
striking relationship to the ex- 
tent to which states police them. 
The National Highway Users 
Conference has ascertained that 
there are 6,398 officers enrolled 
in 47 state patrols, only Florida 
being without such a police force. 
The annual cost of maintaining 
them is almost $25,000,000, but in 
some cases these men are charged 
with enforcement of the criminal 
as well as motor vehicle laws. In 
34 states, including 23 which do 
not limit patrolmen to motor law 
enforcement, the forces are main- 
tained with money drawn exclu- 
sively and directly from funds 
obtained through special fees and 
taxes levied upon motorists. Seven 
other states draw directly upon 
motor funds for a part of their 
patrol expense and most of the 
remaining states do so indirectly. 


State laws governing the activi- | 


ties of highway patrolmen vary 
greatly. Only 12 states limit their 


officers to enforcement of motor | 


laws exclusively. Twenty - three 
states authorize their patrolmen 
to enforce other laws while giv- 
ing primary attention to enforce- 
motor statutes. In 12 
other states the patrols are used 


for general law enforcement. 


The survey discloses that Rhode 
Island has 50 men patroling its 
highways, undoubtedly one reason 
why in 1936, the latest year for 
which casualty statistics are avail- 
able on all the states, this small- 
est state in the Union had the 
lowest percentage of traffic fatali- 
ties in the country. This was true 
both in respect to the number of 
deaths in proportion to popula- 
tion and the number of fatalities 
in proportion to gasoline con- 
sumption. The figures show that 
Rhode Island’s motor’ vehicle 
death rate was 16.1 per 100,000 
population. 

In contrast, Nevada, which has 
only seven highway patrolmen, 
whose duties are divided between 
enforcement of the motor vehicle 
laws, particularly in regard to 
weight restrictions, and collecting 


truck taxes, had the most unen- 
viable record for traffic fatalities, 
66 per 100,000 of population. 

The dimensions of the task as- 
| signed state highway police may 
be judged from the fact that in 
the nation at large highway police 
are outnumbered 7,000 to 1 by 
persons driving automobiles, buses 
and trucks, while there are more 
than 4,600 registered vehicles for 
each officer whose name appears 
on the active service rolls. 


The largest patrol, numerically, 
is that of Pennsylvania. The Key- 
stone State has a separate police 
department of 1,502 persons, of 
which 1,098 are uniformed men, 
whose duty is the enforcement of 
law generally, including the traffic 
statutes. Its maintenance last 
year cost $3,257,485. 


The pioneer in establishing 
highway patrols was Maryland, 
which had one well developed by 
1916. Its state police force of 83 
uniformed men now enforces all 
laws, including motor. vehicle. 
New York state established its 
patrol in 1917. Michigan and 
| Vermont followed in 1919, Oregon 
and West Virginia in 1920, and 
| Connecticut, Delaware, Indiana, 
Maine, Massachusetts, New Jersey 
and Washington in 1921. 








| Staniford Newell 
As President of 
Mack-Internat’! 


NEW YORK.—At a meeting of 
the board of directors of Mack 
Trucks, Inc., on May 3, F. F. 
Staniford was elected president of 
the company’s subsidiary, Mack- 
International Motor Truck Corp. 
Staniford also was elected vice- 
president of the parent company. 
In his new capacity he will have 
charge of all sales activities. 

Staniford started with Mack in 
1911 as a member of the sales 
force. He has been successively 
manager of the company’s Al- 
bany branch, and vice-president 
in charge of its Northeastern di- 
vision with headquarters. at 
Albany, N. Y. He succeeds the 
late W. R. Edson who died on 
April 14. 


| 
| 
| 
| 
| 
| 
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Sands *“‘Imperial”’ 
Electric Pump Closet— 


For Cruisers, Motor Boats and Yachts 


The latest triumph in luxurious and silent 


convenience. 


Operates BELOW 
as well as above the 
waterline 


@ The years of ex- 
perience of Sands 
engineers have pro- 
duced this new and 
improved fixture @ 
Distinguished by its 
refined appearance 
and quietness of 
operation, the Im- 
perial represents the 


ite with your entire family, for fishing, water 
soosts ane groneuqesrige. Ideal for inland lakes, 

ays and rivers. ey'’re easy to 
y y y for Sportsman 


ha ndle, comfortable to ride in, 


handy to store, and amazingly 
f.0.b. factory 


WORLD'S GREATEST RUNABOUT BUY... 
See the new 1514-ft. Sportsman and 15)4-ft. 
Deluxe Runabout (Runabout shown above). 
Both are just as spectacular in performance as 
in beauty and economy. This Sportsman is 
powered with a 55 h. p. motor ging speeds 
up to 31 m. p. h. and the Deluxe Runabout has 
a 60 h. p. motor giving 33 m. p. h, Either of 
these brilliant new Chris-Craft wiil be a favor- 


utmost in modern 

yacht plumbing © 

The powerful centrifugal bronze pump requires no replace- 
ment packing and all mechanical parts are enclosed in the 
base @ The Imperial is available with 6, 12, 32 or 115 volt 
D. C. Motor. Space occupied 16%” x 20%”, 


PRICE $4 60° 


F.O.B, BLOOMFIELD, NEW JERSEY 





economical to operate. Just the 
boats for all round fun! Buy a 
new Chris-Craft and enjoy life! 


See the nearest Chris-Craft Dealer or write direct to the 
factory for data. Some desirable territories are open. 


CHRIS-CRAFT 


CHRIS-CRAFT CORPORATION, Detroit Road, ALGONAC, MICHIGAN 
Direct Factory Branch—83 E. 45th St.,N.Y.,N.Y. + Chicago Display—1200 S. Michigan, Ave., Chicago, III. 
WORLD’S LARGEST BUILDERS OF MOTOR BOATS 


Further details on request 


A. B. SANDS & SON CO. 


2 WEST 45th STREET NEW YORK, N. Y. 
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Pettengill, Wheeler Bills Reported to Congress 


Committee Suggests Truck 


Measures Be Enacted 


Special to Automotive Daily News 

WASHINGTON.—Two 
major importance to the truck- 
ing industry—the Pettengill bill, 
eliminating the long-short haul 
clause from the Interstate Com- 
merce Act, and the Wheeler bill, 
embodying the ICC’s proposed 
amendments to the Motor Car- 
rier Act—were reported to con- 
gress this week by the senate in- 
terstate commerce committee 
with the recommendation that 
they be enacted. 

The Pettengill bill was approved 
by a vote of 10 to 3. 

As reported, the Wheeler bill 
remained virtually unchanged. 
Rejecting amendments suggested 
by American Trucking Assns. and 
various other organizations, the 
committee stated that “while sev- 
eral of these amendments seem 
to have merit ... they are largely 
controversial and might delay or 
defeat the prompt enactment of 
the procedural and _ clarifying 
amendments which are of impor- 
tance to the interstate commerce 
commission in attempting to per- 
form the vast task before it in 
the regulation of motor carriers.” 

One of the 


Syracuse Bank 


Cuts Interest on 


Loans for Cars| 


SYRACUSE, N. 
of from 6 to 5 per 
interest rate on loans for the pur- 
chase of new passenger cars was 
announced this week by the Mer- 
chants National Bank & Trust 
Co. of Syracuse, which declared 
that the move, the 
kind in this part of New York 
state, had been made “in order to 
help stimulate business in general 
and the automobile industry in 
particular.” 


The bank requires that the pur- 
chaser pay in one-third of the 
purchase price of a new car, 
either in cash or trade-in value, 
the bank financing the other two- 
thirds, with payments extended 
over a period of a year and a half 
if desired, and no other collateral 
other than the car itself being 
necessary. 

Crandall Melvin, recently elected 
president of the Merchants bank, 
and William H. Kelley, chairman 
of the board of directors, joined 
in issuing the statement. 


Duneford Heads 
Wilson Foundry 


PONTIAC.—James R. Dunsford, 
formerly of Pittsburgh, has been 
elected president of the Wilson 
Foundry & Machine Co. here. 

He succeeds Charles E. Wilson, 
who will continue on the board of 
directors. Dunsford has also been 
added to the board. 


Ark. Vetoes Fuel Tax, 


License Fee Slashes 


Y.—A reduction 


LITTLE ROCK, hae — Bills 
passed by the recent special ses- 
sion of the general assembly to 
reduce the gasoline tax and auto- 
mobile license fees were vetoed 
by Gov. C. E. Bailey recently 
after representatives of the Ar- 
kansas Bankers’ Assn. charged 
that such reductions violated the 
state’s 1934 highway bond refund- 
ing contract. 


Under terms of the two meas- 
ures, the gasoline tax would have 
been reduced from 6.5 to 5.5 cents 
per gallon, while automobile 
license fees would have been re- 
duced over a 10-year period in 
proportion to the annual increase 
in registration. 


bills of | 





“non-controversial” | 


cent in the} 


first of the} 








amendments included in the bill 
would authorize the commission 
to suspend a carrier’s operating 
rights without a hearing. This 
proposal drew strong opposition 
from motor carrier interests when 
hearing on the measure was held 
before a sub-committee. 

The Pettengill bill, which passed 
the house in April, 1937, would 
eliminate a provision of the inter- 
state commerce act forbidding 
railroads to charge a higher rate 
for a short haul than for a longer 
in the same direction. The bill 
was opposed by the ICC, the 
Maritime Commission, the Amer- 
ican Trucking Assns., 
riers and many shippers. 


water car- 


**Automotive Leads 
Again!”’ 

“By this time every mem- 
ber should have received his 
copy of the impressive 
‘Automotive Leads Again!’ 
issue of Automotive Daily 
News sent to them through 
the courtesy of Adcrafter 
George M. Slocum, pub- 
lisher. 

“George and his staff have 
been receiving congratula- 
tions from all over the 
country and no wonder, for 
it was a real achievement 
for any day and especially 
the present. We predict that 
it will be preserved in the 
libraries of everyone con- 
nected with the industry.”— 
Detroit Adcrafter. 
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Labor Dispute Again Shuts 
Chevrolet Plant in Bay City 


BAY CITY.—Chevrolet’s small 
parts plant here was idle again 
Friday, pending negotiations in 
Detroit on the sit-down strike 
which closed the plant Tuesday. 

The plant closed again Thurs- 
day night under an agreement 
between the UAW and company 
officials, after the division had 
operated during the day, despite 
refusal of 300 of its 1,200 em- 
ployes to work. 

According to Richard T. Frank- 
ensteen, assistant president of the 
UAW, General Manager M. E. 
Coyle, of Chevrolet, “gave orders 
for the re-opening of the plant 
without knowing that the plant 


manager, E. S. Wheelock, had 
promised us it would be closed 
the remainder of the week. 

“It was with that understand- 
ing that I withdrew pickets 
Tuesday night.” 

The dispute at the plant in- 
volves the discharging of three 
men, alleged violations of the 
seniority section of the UAW con- 
tract with the company by alleged 
padding of the Class “D” list, 
which is supposed to embrace 
special workers only. 

The agreement between the 
union and company officials was 
approved by union members after 
a lengthy meeting Friday morn- 
ing. 


Handle More Cars More Profitably With 


ALEMITER 20-S 


Drums are easily changed 
when a fresh supply of lubri- 
cant is required. 


ONE EXTRA 


Lubrication Job Per Day 
Takes Care of the Payments 


It’s as simple as A.B.C.: Because Alemiter 20-S 
looks good, you attract new customers. Because 
it helps you do a better job, you hold ’em. 
Because it lets you do the job in less time, you 
make more profit on each job, And the profit 
from just one of those extra lubrication jobs 
will take care of the 72c a day you set aside 
to pay for your Alemiter 20-S ! 

Equipment includes one 100-lb. High Pres- 
sure Barrel Pump with 14-ft. hose, valves, and 


adapters; two 


Pumps with 12-ft. hose and meters; 
Set of specialized 


with or without casters; 


100-lb. Low Pressure Barrel 


Cabinet 


guns including 2 Lever Guns, Water Pump 


Gun, Pistol Oiler, and Spray. 


Smaller and larger Alemiters available to fit 


any requirements. 
convenient 


All are sold on Alemite’s 
“Pay-with-Profits” Plan. Ask your 


Alemite Jobber for complete details, NOW ! 
* Slightly bigher west of the Rockies. 


ALEMITE —A Div. 


1878 Diversey Parkway, Chicago, Illinois 
Stewart-W arner-Alemite Corporation of Canada, Ltd. 
Ontario 


Belleville, 


of Stewart-Warner Corp'n. 


ALEMITE 


REG. U.S. PAT. OFF. 


WORLD’S LARGEST MANUFACTURER 
OF LUBRICATION PRODUCTS 


>= Enjoy Horace Heidt and his Alemite Brigadiers every Tuesday Evening, N.B.C. Coast-to-Coast Network. See local papers for time of broadcast, 
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th Dimension 


The News of Automotive Advertising 


By Pete Wemhoff 


Free 

Compilation of free news and 
art, devoted to National Used Car | 
Exchange Week by Scripps- 
Howard chain, shows total of 
90,000 lines of space and 23 news- 
papers’ own advertising. 

Practically every news depart- 
ment of 23 S-H prints were used 
in ballying the big drive, ranging 
from front page art and heads to 
financial page articles, including 
editorials, comment by business 
and feature writers, sports writ- 
ers, columnists and even cartoons. 

Stunt promotions varied from 
Mae West heading a parade of 
used cars down a main stem, to a 
soberly-conducted public funeral 
and bonafide burial of an unsafe 
junker. 


Takeover 

While Emerson J. Poag, ad- 
manager of Dodge, is on cross- 
country swing with other Dodge 
execs, Carl Gougeon, assistant to 
Poag, will handle passenger car 
advertising as well as trucks, his 
specialty. 

Poag is accompanying W. M. 
Purves, general sales manager; 
Frank J. Timmens, asst. general 
sales mgr.; and J. D. Burke, di- 
rector of Dodge truck sales, on a 
goodwill tour of various areas. 


Renews | 

“Voice of Firestone,” half-hour 
musical show b. k’ed by Firestone 
Tire over NBC Red since 1933, 
has been renewed for another 52 | 
weeks beginning June 6. Agented 
by Sweeney & James, Cleveland. 


As in past, program/’ll go out 


Coming Events 


MAY 


Chamber of Commerce | 


2- 5—Washington. 
Meeting. 
14-19—Cleveland. American Foundrymen’s Assn., 
Foundry Show. } 
20-23—Oslo, Norway. Automobile Show. 
30—Indianapolis. 500-Mile Race. 


JUNE 
12-17—White Suiphur Springs, 
Summer Meeting. 
20-23—Detroit. Automotive Engine Rebuilders | 

Assn., Annual Convention, Book-Cadillac 
Hotel. | 
20-24—St. Louis. American 
chanical Engineers. 
27-JjJuly 1—Atlantic City, N.J. American Society 
of Mechanical Engineers, Annual Meet- 
ing. 


W. Va. SAE 


Society of Me- 


OCTOBER 


Czechoslovakia. Automobile 


45-23—Prague, 
Show. 
NOVEMBER 
9-15—New York. National Motor Truck Show. 
41-18—New York. National Automobile Show. 
11-18—Pittsburgh. Automobile Show. 
41-19—Detrolt. Automobile Show. 
12-19—Chicago. Automobile Show. 
12-19—Philadeiphia. Automobile Show.* 
1(2-19—Milwaukee. Automobile Show. 
12-19—Columbus, 0. Automobile Show. 
12-19—Buffalo. Automobile Shew. 
12-19—Minneapolis. Automobile Show. 
12-19—San Francisco. Automobile Show.* 
§2-20—Los Angeles. Automobile Show. 
12-20-—St. Louis. Automobile show | 
14-19—Elmira, N. Y. Automobile Show.* 
14-19—New Haven, Conn. Automobile Show. | 
19-26—Bailtimore. Automobile Show. 
19-26—Washington, D. C. Automobile Show.* 
20-26—Cincinnati. Automobile Show.* 
20-27—St. Louis. Automobile Show.* 
26-Dec. 3—Newark. Automobile Show. 


DECEMBER 
5-10—Denver. Automobile Show. | 
N.B.—Omaha and Kansas City have voted 
not to hold automobile shows this year. 
*Tentative. 


| 
| 


DELTA 


ae Se ee 


Manufacturer of 


e SWITCHES « 
ST TSR ES 





a 


Competent Enginecring 
Consistent Prices and 
Reliable Deliveries 


DELTA ELECTRIC COMPANY 
ery ae tt Fe ee 


over 77 coast-to-coast stations, 
and will continue to highlight 
70-piece symph under Alfred 
Wallenstein’s stick, along with 
Songbird Margaret Speaks and 
the Firestone chorus. 


Meanwhile, Firestone has 
bumped outlets for its new “Fire- 
stone Voice of the Farm” program 
from 24 to 48 stations. Champion 
Farmers of America will be 
quizzed by Everett Mitchell, from 
National Farm and Home Hour 
show, while Firestone ork and 
Voice of Farm Quartet will offer 
pop tunes. 


Hail! 

Automotive boys pinned back 
ears of Detroit school ma’ams 
during the special Detroit airing 
of Dr. Harry Hagen’s “True or 
False” program over Mutual 
coast-to-coast system this week. 


From the boys’ angle show 
was sockaroo, for two of their 
number (six) were still standing 
when half-hour quiz ended, as 
against only one femme. Fur- 
thermore, it marked first time 
Hagen was forced to conclude 
program before he’d outwitted 
all contestants. 

Repping automotive industry 
were Herb Ward, of Chrysler 
Export; Leonard Blumenthal, 
of Dodge; Verne Tucker, chair- 
man for Advertising Federation 
of America conclave in Detroit 
next month; Storrs J. Case, 
Graham’s adrector; Jack Reeser, 
of Nash, and Ye Editor Chris 
Sinsabaugh. (All the boys are 
standing in the accompanying 
photo on this page.) 


| Starter 


Gabriel Co. is pushing a “Get 
Started” business package in 
the trade by means of a multi- 
colored circular, outlining dealer 
advertising helps. 

One box contains, besides 10 
Gabriel shock absorbers, a large 
eyeleted weatherproofed ban- 
ner; double-sided mailing cards; 
large washable display card 
with wing easel; variety of col- 
ored blotters; four-piece win- 
dow or wall trim; six-page en- 
velope stuffers; catalog sheets; 
motorist 20,000-mile bond cards, 
and newspaper mats. 


| Switch 


Stanley P. Seward, for 15 years 


| adrector for White Motor, resigns 


to become pilot of D’Arcy Adver- 

tising Co.’s Cleveland office. 
Succeeds John Y. Brown jr., 

vice-prez of agency, who’s been 


| transferred to St. Louis. 


Chatter 


Henry T. Ewald, prez Campbell- 
Ewald agency, to be vice-prez of 
new Wabeek State Bank of De- 
troit...Paul Hammett, of Ameri- 
can Druggist’s Chicago office, 


|named manager of Detroit office 


for Motor...Robert J. Helms, 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 


Delaware 


North Dakota 





TRUE OR FALSE, these are the teams which battled it out over the Mutual network from Detroit 
this week, with automotive men victorious. Front row, left to right, the school ma’ams: Syretta Morford, 
Mrs. Ruth Kingstrom, Mary L. Hooper, Julia Wilde, Mrs. Edna Macklin and Mrs. Nora D. Johnston. 
Standing, left to right, the male contestants: Herb Ward, of Chrysler Export; Leonard Blumenthal, 
Dodge; Verne Tucker; Dr. Harry Hagen, who conducts the “True or False” program; Chris Sinsabaugh; 
Storrs J. Case, Graham ad director, and Jack Reeser, of Nash. 





formerly with Stage and Literary 
Digest, joins sales staff of News- 
week in Cleveland...Ruthrauff & 
Ryan gets American Airlines ac- 


| count, with P, P. Willis as acct. 


exec, 


U.S. Tire Dealers 
Sponsor National 


Free Trial Offer 


NEW YORK.—tThe introduction 


| this spring of a free trial offer in 


retailing tires is being watched 
with interest throughout’ the 
trade. Sponsor of this merchan- 
dising plan, now being used in 
the tire business on a national 
scale, is U. S. Tire Dealers Mutual 
Corp. 

Through its 25,000 independent 
tire dealers, a three-day free trial 
of U. S. Royal Masters is being of- 
fered. This message is being fea- 
tured both in newspaper advertis- 
ing and on the company’s national 
radio broadcasts. 


Over a period of three years, U. 
S. dealers have found that cus- 
tomers are most easily convinced 
when given an actual demonstra- 
tion on wet, slippery road sur- 
faces. 





Pittstield Dealers Endorse 
Industry Junking Plan 


PITTSFIELD, Mass. — An in- 
dustry junking plan, “to stabilize 
the market and bring relief sore- 
ly needed by dealers,” is endorsed 
by the Pittsfield Automobile Deal- 
ers’ Assn. in a resolution sent 
to all new car manufacturers. 

The need for a junking plan 
was emphasized, the resolution 
states, by results of National 
Used Car Exchange Week which 
reduced dollar volume of inven- 
tories, but “only slightly reduced 
inventories in quantity.” 

The resolution, signed by Frank 
C. Foster, president; William A. 
Knoblock, secretary, and Thomas 
J. Donovan, treasurer, is as fol- 
lows: 

Whereas, National Used Car 
Exchange Week was a success in 
Pittsfield, in that it enabled the 
co-operating dealers to reduce 
the dollar volume of the used car 
inventories, and 


Whereas, Used car units are 
only slightly reduced in number, 
leaving the unit inventory situa- 
tion and surplus almost the same 
as it was, and 

Whereas, This result empha- 
sized the need for an industry 
junking plan. 


Be It Resolved, That the new 
car dealers, members of the Pitts- 
field Automobile Dealers’ Assn., 
hereby endorse an industry junk- 
ing plan, to be adopted and car- 
ried out by all new car manufac- 
turers to stabilize the market, and 
bring relief sorely needed by deal- 
ers everywhere. 


It is our belief that a fair and 
just credit per unit can be ap- 
plied to a junking plan, by con- 
tinuing present prices, and with- 
out the necessity of raising pres- 
ent price levels. In case a gen- 
eral junking plan can not be 
adopted in the immediate future, 
in the interests of safety, as well 
as dealer conservation, this asso- 
ciation believes the next best 
move should be federal legisla- 
tion, prohibiting junk dealers, and 
the like from selling or relicens- 
ing cars, sold to them for destruc- 
tion. 


New Welder Offered 


MILWAUKEE.—The Harnischfeger 
Corp. announces a new machine in 
its line of P&H-Hansen electric are 
welders—the 150 ampere vertical 
type welder. 





NEW COMMERCIAL CAR REGISTRATIONS 


**Includes 46 States for March, plus 4 States for April. 


Delaware 


"38 | 
37 | 





North Dakota 38 
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38 l 
37 | 
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West Virginia 


Dist. of Columbia _ 
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Total, 4 States 
for April 
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NEW PASSENGER CAR REGISTRATIONS 


**Includes 46 States for March, plus 4 States for April. 


CHRYSLER 


Chrysler 


16} 
16 


and Metropolitan New York area which are compiled by Sherlock & Arnold 


GENERAL MOTORS 
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89| 
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West Virginia 
District of Columbia 


Total, 4 States 
for April 
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Sentiment Grows for Repeal of Wagner Act 
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Ham pering Laws Declared 


Biggest Bar to Recovery| 


(¢ Yontinued from f 


ard of living may again resume | 
its upward course. 


In the field of labor relations, | 
repeal of the Wagner act was 
urged or its amendment to “in- 
clude protection of employes 
against interference in any of| 
their rights, including their rights | 
of self-organization, whether the} 
interference comes from employ- 
ers, employes, or anyone else.” A 
congressional investigation was 
urged to determine whether the 
administrators of the act exerted | 
influences “working strongly 
against recovery.” 


Drastic revision of the anti- 


trust laws was called for to en-| 


able business to make agreements 
increasing the possibilities of 
keeping production in proper re- 
lation to consumption and to de- 
termine in advance the legality or 
illegality of consolidations. 


Mutual Benefit Seen 


It was declared that labor and 
capital should sit down in what 
was described as “realistic” con- 
ferences and to co-operate for 
their mutual benefit. The cham- 
ber called for defeat of wage- 
hour legistlation, holding such 
laws to be unfair, unsound, and 
basically wrong economically. 


The administration’s reciprocal 
trade program was endorsed and 
further trade promotion with 
South America was urged. 

The tone of the 26th annual 
meeting was constructive and in 
the main far more conciliatory 
than previous sessions of the past 
several years. Clearly, business 
and industry as represented in 
the chamber, by organizations and 
individually, is determined to co- 
operate fully to assure national 
progress through the American 
business system. At the same 
time, however, the need for defi- 
nite modification of certain ad- 
ministration policies which have 
clogged the recovery machinery 





was strongly emphasized. 


rom Page 1) 


The address of President Wil- 
liam §. Knudsen of 
Motors on Wednesday was one of 
the highlights of the sessions and 
there was no doubt that the GM 
executive discussed with telling 
vigor and directness a number of 


| issues which are uppermost in the 


mind of business and industry to- 


| day. Of all these questions, it was 
quite apparent that the patent 
unfairness of the text and admin- | 
is | 


istration of the Wagner act 
considered to be a factor con- 
tributing most largely to strained 
relations between labor and man- 
agement. That this 
must be corrected in the interest 
of harmony and recovery and 
national well-being is the unani- 
mous opinion of business and in- 
dustry as represented in 


to Automotive Daily News last 
week in which the luncheon meet- 
ing of Henry Ford with President 


Roosevelt at the White House was | 


discussed. It was stated that 
leading authorities in Washington 


were pleased with the visit and | 


indicated that it might be con-| Washington, 


sidered as the herald of a newer, 
and more kindly, administration 


viewpoint toward private enter- | 
prise even though it might not! 


mean a sudden radical change of 
front. 


No Discussions? 


In this connection, a statement 
issued by Marriner S. Eccles, 
chairman of the federal reserve 
board, is interesting and signifi- 
cant. Stirred by “entirely false 
reports” of what happened at the 
Ford-Roosevelt conference, Eccles 
asserted that “I had no discussion 
whatsoever with Mr. Ford during 
the entire meeting with regard to 
deficit-financing, the automobile 
business, or other subjects re- 
ferred to in these accounts, nor 
did he undertake to engage in 
any discussion with me in con- 


General | 


condition | 





the 
meeting in Washington this week. | 


Developments this week bore | 
out this correspondent’s dispatch | 


| Mr. 





Used Car Index 


The average used car 
prices, taken from the Used 
Car Selling Prices chart 
appearing in ADN’s Pink 
Sheet weekly, shows the 
following for weeks ended: 

High Low 
$501 
482 


The average prices cover 
all makes and models, from 
all cities listed in ADN’s 
chart. 


for that 
of 


nection with these or, 
matter, any other subjects 


| government or business. The con- 


ference was a most informal and 


friendly affair at which there was | 
or 


economic nature relative to gov- | 


no discussion of a financial 


ernment affairs.” 

Also, it became known in au- 
thoritative circles here that Mr. 
Ford’s brief address before the 
newspaper publishers at their 
meeting in New York was di- 
rected to certain labor leaders 
and not to the administration. 
Ford, it will be _ recalled, 
warned the publishers that “we’re 
all on the spot,” and pledged to 
them the support of himself and 
his son, Edsel Ford. Official 


cryptic allusion, later came up 
smiling and unworried and ap- 
parently with reason. 

As this dispatch was being writ- 
ten, the fate of the wage-hour 


| bill still was undetermined, with 


friends and foes of the measure 
locked in a desperate struggle for 
the crucial test on whether the 
house will vote on it. Proponents 
asserted that the petition to get 
the bill out of the rules committee 
and on the floor will be signed by 
Saturday night, permitting a vote 
by the house on May 23. Oppo- 
nents of the bill were equally cer- 
tain that the petition move will 
fail. Administration leaders, 
working for the bill, were uneasy 
because by Friday they had only 
180 definite commitments, with 


218 signers the required number. 





first upset at the| 


| Chevrolet 


Passenger Car 


Two Months, plus 46 States for 


Apr. 


Pos. 


April 
1,422 


Ford 1,091 


| Plymouth 


| Buick 
| Dodge 


} 


| Chrysler 
| Packard 


| Studebaker ... 


507 
318 
253 
205 
140 


Pontiac .. 
Oldsmobile 


108 
80 
92 
87 


Hudson 


De Soto 


Nash 


| Cadillac-LaSalle ... 


43 
29 


Lincoln 
Willys 
Graham 


| Hupp . 


Pierce- Arrow 
Miscellaneous 


ADN Production 


Fstimate | 


Estimated at 
60,140 units, 
car and truck 
production the 
current week 
shows a_  de- 
cided improve- 
ment over the 
revised total 
of 53,591 units 
turned out in 
the previous 
week. The 
total output a 
year ago was 
139,099 units. 

General Mo- 
tors’ total was 
up to 22,690 
units the cur- 
rent week, 
compared with 
a revised fig- 
ure of 16,778 
last week. 
Chrysler and 
Ford divisions 
held firm at 
12,200 and 16,- 


a3 + 
125, we Last 
Year 


Registrations 


March, plus 4 States for April 
1938 1937 Unit 
Pos. 1937 Pos. Loss 
161,929 | | §3,801 
212,509 113,821 
131,895 76,812 
38,036 | 2,470 
45,586 


70,288 

44,390 21,536 

40,230 | 18,810 
9,928 


21,513 | 
23,435 | 11,997 
15,867 


25,692 
17,898 | 9,066 
8,834 


17,072 
7,346 


15,154 | 
8,773 | 3,005 
5,952 | 1,339 

7,571 


11,203 
1,785 


3,171 | 

(246) 
89 
523 


1938 
108,128 
98,688 
55,083 
35,566 
24,702 
22,854 
21,420 
11,585 
11,438 
9,825 
8,832 
8,238 
7,808 
5,768 
4,613 
3,632 
1,386 
246 

S 

392 


_— 
ROD mMAOV SB wWNHe 


— 
to 


it ee 
IQu a Ww 


97 | 
915 | 
440,212 


850,152 | | 409,940 


hobelones Cae 
Added by De Soto 
To Its 1938 Line 


DETROIT. — A _specially- 
equipped De Soto seven-passenger 
sedan, designed specifically for 
use as an emergency ambulance, 
funeral car, pall-bearers’ or 


mourners’ car, was announced this 


week by the De Soto division of 
Chrysler Corp. Available on spe- 
cial order, it provides an automo- 
bile of “double-duty” usefulness 
for funeral directors and funeral 
car rental agencies. 

This new De Soto can be con- 
verted easily into an emergency 
ambulance, with ample space for 
a cot. It can also be used as a 
mourners’ or pall-bearers’ car, 
with a seating capacity of six 
passengers including the driver. 
Provision for a seventh passenger 
can be made by using a portable 
folding chair. The sedan is con- 
structed with only one auxiliary 
seat, and the “B” (right center) 
post and right front seat are re- 
movable. 


030 units, re- 
spectively. 
Packard’s 1,200 
projection con- 
tinued in the 
van of the in- 
dependent pro- 
ducers. 
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STAMINA FOR 
HEAVY TRUCKING 


WITH NICKEL ALLOY STEELS 


When designing and specifying 
materials for use in motor trucks, 
practices of leading producers 
make it obvious that only the fin- 
est materials available will do. 
Improved strength, toughness, re- 
sistance to wear, and resistance to 
fatigue—these are material attri- 
butes that build the best consumer 
value. Among the most commonly- 
used materials in heavy-duty 
trucks are various Nickel alloy 
steels which have been adopted 
widely throughout the automotive 
industry. Recent reports from The 
Autocar Company, Ardmore, Pa., 
indicate that progressive organiza- 
tion is using Nickel alloy steels of 
various types for no less than 25 
different parts. Among these are 
such highly-stressed parts as— 
connecting rods, transmission 
gears and shafts, various bolts and 
fastenings, steering arms, rear 
axle gears and shafts, etc. Tough, 
wear-resisting Nickel alloy steels 
are used wherever safety and du- 
rability are im- 
portant conmsider- 
ations. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





STATES 





Safety Manual Offered 


WASHINGTON.—Publication of a 
traffic engineering manual telling 
police how to locate spots where 
accidents “are prone to happen,” and 
what to do about them, was an- 
nounced this week by the Interna- 
tional Assn. of Chiefs of Police. 
Written by Franklin M. Kreml, di- 
rector of the safety division of the 
IACP, and Harold Hammond, of the 
1923| national conservation bureau, the 

manual is the first detailed study of 

95216 | traffic engineering problems for 
148267 | police. 


Delaware 
222 


296 
355 
482 
1017 

153 

329 
1080 


North Dakota "38 
37 | 
a 
°37| 
"38 
°37 | 
38 
37 | 
’38| 13606) 
°37| 17125! 
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Complete cumulative figures appear each week until all 48 states are shown. States appearing today are 


NON-AFFILIATED 


93) 
56) 
76| 
10) 
25] 


154| 
212) 





2| 

| 6) 

| 2 1) 

5) 4+ l 1 3) 

1| 43 12| 4) 

8| 48| 23) 10) 
828, 2055! 692) 466) 
1238} 2037! 1158] 850} 


West Virginia 
District of Columbia 
Total, 4 States 


for April 
**Total to Date 


2 
79) 
342 


5 


5 


897 
1402} 


shown for the first time. 


STATES 


12 
22 
23 
33| 
42) 
71 
31 
48 
108} 
40 174| 
1386, 9825) 
3171| 25692) 


Delaware "38 99) 5) 104 

°B7 247) 10) 257 

38 | 381| 8| 389 | 
37 | 549| 7| 556] 
38 272 12) 284 | 
"87 1080) 27; +1107] 
38 | 339 18| 357] 
37 | 730| 29| 759 | 
"38 1091| 43} 1134] 
87 2606! 73| 2679] 
38] 98688, 4613) 103301] 
"37 | 212509! 5952| 218461] 


1067 
1175 
1482 
1698 
4590 
1936 
3061 
5375 
10200 
440212 
850152 
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60! 
92) 
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Labor Situation 
Still Is Causing 


Some Concern 


| wise, 


By C. J. Alexander 
Wall St. Correspondent, ADN 

NEW YORK.—Wall Street’s eye | 
view of conditions surrounding | 
the automobile industry this week 
indicated that things were no 
worse and, if anything, perhaps 
a little better. Investment houses 
often take it upon themselves to | 
sound out motor vehicle dealer 
opinion and try to find out if| 
there has been any change in 
sales. 

One such house made a little 
survey all its own this week. The 
result was mixed. At least some 
encouragement was found in the 
reports of a few dealers that, 
despite the growing lateness of 
the spring season, increased inter- | 
est in new cars was in evidence. 

Too much importance was not} 
being attached to this, however, | 
because of the lack of agreement | 
all along the line. 

Here and there one finds evi- 
dence of quiet optimism on the 
longer-term outlook. It isn’t be-| 
ing expressed (except in spurts | 


Borg-Warner Loss 
In First Quarter 
Is Over $287,000 


CHICAGO.—Borg-Warner Corp. 
reports for quarter ended March 
31, a net loss of $287,673 after de- 
preciation, federal income taxes, | 
etc. This compares with net profit 
of $2,171,923, equivalent to $1.88 a 
share on 1,150,982 shares (par $5) 
of common stock in March quar- 
ter of previous year. 

Current assets as of March 31, 
including $7,131,890 cash and 
marketable securities, amounted 
to $26,645,776 and current liabili- 
ties were $6,425,235. This com- 
pares with cash and marketable 
securities of $4,238,129, current 
assets of $29,998,952 and current 
liabilities of $10,106,724 on March 
31, 1937. Inventories were $13,- 
885,626 against $13,039,736. 


Set Safety Mark 


NEWARK, N. J.—The commercial 
vehicle fleet of the N. J. Bell Tele- 
phone Co., which rolls nearly 9,000,- 
000 miles a year, established an 
average of 103,000 miles between ac- 
cidents during 1937. Ten years ago, 
when the company started an in- 
tensive safe driving campaign for ite 
drivers, an accident occurred to some 
one of its vehicles on an average of 
every 29,700 miles of driving. Nearly 
400 drivers for the company have 
had no accidents during the 10-year 
period since the campaign was in- 
augurated, it is announced at the 
concern’s headquarters here. 


Complete New Addition 


MUSKEGON.—A new 
representing an addition 
square feet to the main 
just been completed here by the | 
Sealed Power Corp. The structure | 
is two stories high and is connected | 
to the factory by an overway bridge. 
It will be used to store Sealed Power | 
motor parts and is expected to expe- 
dite service on piston rings, pistons, 
etc. 


warehouse, 
of 61,250 
plant, has 


Hauck Named 


SEATTLE, Wash.—Blangy Motor 
Car Co., Lincoln and Lincoln-Zephyr | 
distributor for western Washington, | 
has appointed Al Hauck as whole-| 
sale manager. 


Gabriel's Loss 
CLEVELAND. — Gabriel Co. 
subsidiary had March quarter 
loss of $16,280, compared with net 
profit of $10,182, before federal in- 
come taxes in the March quarter 
last year. 


and | 
net | 


Shows Net Loss 
CLEVELAND.—Cleveland Graph- | 
ite Bronze Co. reports March quar- | 
ter net loss of $67,924, against net 
profit of $596,226, or $1.85 a share in | 
the March quarter last year. | 


| 
now and then such 


| the labor situation 
motive centers fails to clear up| 
| entirely. There is some worry as| 


| 24 motors 


| ferred, 
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as occurred 
Wednesday afternoon) in pur- 
chase of securities of the indus- 
try, but it is not unusual for 
stock market in 
pression bottom-go to move side- 
with up and down spurts 
canceling each other, over 
period of months. 

The 


in the 


to just how serious it is. 

The ADN stock price averages 
for the week ended May 4 made 
just about as little change from 
the preceding week as would 


| seem possible. There were several 
in be-| 


up and down movements 
tween the beginning and end of 
the week, however. 

The averages compared as fol- 


| lows with the week preceding and 


a year ago: 
Year 
Ago 


This 
Week Change 
. 20.16 20.06 —0.10 42.50 
. 20.36 20.30 —0.06 43.40 
10 parts-accessories 16.94 16.49 —0.45 36.75 
4 tire-rubbers . 16.34 16.34 


Dividend declarations 


Last 
Week 


10 car-truck cos, 


in ‘April 


by automotive companies contin-| 


ued to run at low levels. Car and 
truck companies declared pay- 
ments amounting to $1,500,000, 
| comparing with $10,400,000 in the 
| like period of last year. Parts and 
accessory companies declared div- 
idends last month calling for pay- 
ments amounting to $840,000, as 
against $2,550,000 in April of last 
year. 

The most important action of 
the past week was the declaration 
by General Motors of 25 cents. 
This maintained the company’s 
record of making a payment on 
its common stock in every quar- 
ter since 1923. GM also declared 
the regular $1.25 on its preferred. 

Clark Equipment declared $1.75 
on its preferred, payable June 15. 
Timken Roller Bearing declared 


| 25 cents on its capital stock, pay- 


able June 4. Goodyear Tire & 
Rubber declared $1.25 on its pre- 
payable June 15. 


Murray Shows Loss 


DETROIT.—A net loss of $80,937 
for the first quarter was 
Wednesday by the Murray 
America. This compares with 
profit of $357,719 a year ago. 


Corp. of | 


a | 
making a de-| 


a 


Street continued to show} 
some concern over the fact that | 
auto- | 


4n 50 | 
| 





reported | 


Last Minute Wall Street Wires 


New York, Friday, May 6 (2 


:30 p.m.)—Chrysler’s earnings 


statement and dividend declaration, plus strong buying 
in utilities, rallied the market today, boosting many is- 
sues from fractions to four points, with Chrysler up 
about three points. Deals were slow until late in the day, 
when volume expanded and brought transfers up to 


about 1,100,000. 


Chrysler Declares 50 Cent 
Dividend for First Quarter 


(Continued from Page 1) 


| amortization charged against the, 


quarter’s earnings. 

With dollar sales declining 51.6 | 
per cent from the first quarter of | 
last year, gross profits before de- 
preciation and amortization, ex-| 
penses, other income and income 
taxes were off about 57 per cent, 
a remarkably close relationship 
in view of the _ severity and 
rapidity of the decline in business. | 
Administrative and general ex- 
penses, etc., were reduced by 
28.8 per cent as compared with 
the first quarter of last year. 


Charges for depreciation and 
amortization in the quarter were 
$2,740,949, against $6,403,716 in the 
first quarter of last year. 

Chrysler’s $88,585,855 volume of 
business in the quarter was the 
lowest for any first quarter since 
1933 and compared with $95,287,- 
306 in the first quarter of 1934, a| 
decrease of 7 per cent from that 
year. Gross profits were 7.8 per 
cent less than in the 1934 quarter. | 
Net profits in the 1934 quarter | 
were $3,303,850. 

The corporation’s Mar. 31 bal-| 
ance sheet gave further evidence 
of rapid readjustment of finances | 
in line with the curtailed level of | 
current business. Inventories were 
reduced by $10,308,572 during the | 





a net | quarter to $39, 824,289, which com- 


| pares with $55,851,818 on Mar. 31, | 


| year. 


1937. Holdings of cash and 
marketable securities increased 
by $15,904,067 during the quarter 
to $64,217,642, which compares 


| with $79,875,551 on Mar. 31, 1937. 


Because of a reduction of almost 
$24,000,000 in current liabilities 
within the past year, however, the 
excess of cash and securities over 
current liabilities increased to 
$23,894,302 on Mar. 31 from $15,- 
626,427 on the like 1937 date. 


The corporation’s net current 
assets on Mar. 31 were $79,112,434 
as compared with $74,054,816 at 
the end of 1937 and $79,875,551 on 
Mar. 31, 1937. 


Chrysler’s factory sales of cars 
and trucks in the first quarter 
totaled 122,928 units, against 283,- 
571 in the first quarter of last 
Retail sales of Plymouth, 
Dodge, De Soto and Chrysler 
passenger cars in the United 
States were 91,160 as against 247,- 
207 in the first quarter of last year 
and domestic retail sales of Plym- 
outh and Dodge commercial ve- 
hicles were 11,593 against 20,038. 
Export sales, including Canadian, 
were 28,423 in the quarter as 
against 32,396 in the first quarter 
of last year. 


Domestic retail sales of cars| 
and trucks in the quarter ex- 
ceeded domestic shipments by 
8,248 units, against an excess of 
16,070 units in the first quarter of 
last year. 


AUTOMOTIVE STOCK QUOTATIONS | 


AT CLOSE OF MARKETS FRIDAY, 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
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1938 
High NEW YORK 
51% Allis-Chalmers Mfg. 
272 American C. & F., 
17% American Chain 
14% Bendix Aviation 
657s Bethlehem Steel 
30 Bohn A. & B. 

28), Borg-Warner 

26'4 Briggs Mfg. ......... 
6% Budd Mfe. Co., E. 
5% Budd Wheel Co. 

12% Chicago Yellow Cab (1) 
631% Chrysler * , 
26), Cleveland Gr. Br. 
27% Collins & Aikman 
38, Commercial Credit 
44%, Commercial Inv. T. 
134 Continental Motors 
5), Curtiss-Wright 

201, Curtiss-Wright A 

Diamond T Truck 


Du Pont de Nemours ......... 


Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor ’ 
Firestone T. & R. . 
General Electric 
General Motors 
Glidden ..... 
Goodrich, B. F. 
Goodyear T. & R. .. 
Graham-Paige 
Houdaille- Site. 
Houdaille-Hershey 
Hudson Motor 

Hupp Motor . 


International Harvester 


Johns- Manville = 
Kelsey-Hayes W. B 
Lee Rubber & Tire 


Libbey-Owens-Ford Glass . 2 


Ludlum Steel ..... 
Mack Trucks (1) 


—— — 


— 


Last Sale 
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1938 
High 


Low 


19 

13% 

10, 
8 


6%, 
gl 4 
31, 
17 
ly, 
11! 
103, 


Pacific 


64 
34 
2% 
84 
8 
31! 4 
1314 
21 
6134 
6 


U. §. 
U. S. 


White 


2 Willys-Overland 
Yellow Truck 
Young Spring & Wire 


8, 


Asbestos Mfg. 
Bendix 
Borg-Warner 

Houdaille-Hershey 
Modine 
Perfect Circle 


Pines 


Woodall Industries 


Ex-Ceil-O Aircraft & 
Gemmer Mfg. 
2 Hall Lamp Co. 
Murray Corp. 
Timken-Detroit 


24, 


4V 
8} 4 
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Marlin 
Midland Steel 
Motor Products 
Motor Wheel 
4 Murray Corp. . 
Nash-Kelvinator 


Packard 
Raybestos-Manhattan 
Reo Motor 
Republic Steel Corp. 
Socony-Vacuum 

2 Sparks-Withington 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 


Westinghouse E. 


Last Sale 


NEW YORK May 6 Apr. 29 


Rockwell 


Mills 





Industrial Alcohol 
Rubber 


Motors 


CHICAGO 


Aviation 


Mfg. 


Winterfront 


DETROIT 


Street Finds Optimism on Long-Term Outlook 


Packard Reports 
Quarterly Loss 


Of Over $389,000 


DETROIT.—Packard Motor Car 
Co. and subsidiaries this week 
reported for the quarter ended 
Mar. 31, 1938, net loss of $389,430 
after all charges. 


This compares with net profit 
of $2,610,701, equal to 17 cents a 
share on 15,000,000 no-par shares 
of capital stock in March quar- 
ter of previous year. 


Current assets as of Mar. 31, 
1938, including $6,375,252 cash and 
marketable securities, amounted 
to $22,404,353 and current liabili- 
ties were $5,829,602. This compares 
with cash and marketable securi- 
ties of $15,935,772, current assets 
of $34,671,924 and current liabili- 
ties of $15,195,431 on Mar. 31, 1937. 
|\Inventories were $11,366,092 
| against $11,741,782. 


Hudson Reports 
Loss of $1,530,000 
In First Quarter 


DETROIT.—The Hudson Motor 
Car Co. Wednesday reported a 
net loss of $1,530,481 for the first 
quarter ended Mar. 31. 

This compares with a net profit 
of $7,234 in the similar period of 
last year. 





Youngstown Tube 


Reports Net Loss 


YOUNGSTOWN, O. — Youngs- 
town Sheet & Tube Co. and sub- 
sidiaries for quarter ended Mar. 
31, reports net loss of $139,529 
after interest, depreciation, deple- 
tion, federal income taxes, etc. 

This compares with net income 
of $4,886,019, equal, after dividend 
requirements on 5% per cent pre- 
ferred stock, to $3.05 a share on 
1,534,848 shares of no-par common 
stock in March quarter, 1937. 


1920 Tire Line 


Is Discontinued 


AKRON. — The last General 
30x3% cord clincher tire has come 
off the line, more than 10 years 
after Henry Ford stopped build- 
ing the cars for which they were 
designed. 


Eighteen years ago, when the 
30x3% clincher was an innovation, 
General Tire started building 
them to equip the Ford cars of 
that period. At one time the lead- 
ing tire in the light car field, the 
use of the clinchers decreased 
year by year as the old Fords 
gradually went out of commission. 


Some of the 1920 models are 
still running, but the number has 
finally become insufficient to jus- 
tify General’s continued produc- 
tion of the old-fashioned tire. 


Early GM Benefactor 


Is Dead in Nebraska 
LINCOLN, Neb.—Charles Stuart, 
53, early benefactor of the General 
Motors Corp., died here early this 
week of a heart ailment. 

Mr. Stuart, once a railroad fire- 
man, in 1909 offered to meet the 
Buick payroll for a month in re- 
turn for sales concessions in 
Nebraska, where he held extensive 
business interests. 


Urge Scamination 

WASHINGTON.—The French 
Academy of Medicine is advocating 
compulsory medical examination of 
all drivers of motor vehicles, accord- 
ing to advices received here this 
| week from Paris. At present only 
drivers of buses and heavy trucks 
are required to submit to this test. 
The frequency of examination would 





range from six years down to two, 
| according to age of applicant. 





Sparks 
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sensational chapters of Wall | 
Street history, which led to a new 
set-up, bringing into the Stutz 
company none other than Charles 
M. Schwab and his millions. For 
a time it looked as if this blood 
transfusion would be successful, | 
but competition was keen in those | 
days and gradually Stutz slipped | 
back. Col. E. S. Gorelle took | 
command and made a gallant 
fight. But even the colonel 
couldn’t regain Stutz prestige 
and stepped out a couple of years | 
back, leaving the factory to eke | 
out a measley existence building 
door-to-door delivery wagons. 
And Col. Gorelle moved on to be- | 
come the Judge Landis of the 
aviation industry. The HCS died 
a lingering death. | 
* ok * 

DEATH of William H. Smith, 
in Detroit, this week, reminds the 
industry that it was this same 
Bill Smith who gave none other | 
than Bill Knudsen the start of a| 
career that has made him presi- | 
dent of General Motors. That | 
was in 1902, a time when T still} 
was thinking of bicycles rather | 
than automobiles. So in order to | 
write it into the records, I am} 
lifting from the Detroit News 
the story of Bill Smith and Bill | 
Knudsen, which runs as follows: 
“The bicycle industry was in| 
full swing in 1902 when a lanky | 


| men 


Smith’s’ advice. ‘You may be able 


to lick any one man in this shop,’ | 
Knudsen quoted Smith, ‘and you} 


may even be able to lick any four 
men, but you can’t lick the 1,100 
working here. Never lay 
your hands on a man. To be able 
to do this, you must never lose 
your temper. You see, don’t you?’ 
‘I saw,’ Knudsen commented. 
“When Smith realized that the 
automobile had come to stay, he 


| took Knudsen to Detroit and the 


two went to Henry Ford to get 
an order for parts, Smith doing 
the talking in the front office, 
while Knudsen outlined their 
proposition to Ford engineers. 
“The Keim mills began making 
Ford parts and continued to do 
so until 1912, when Ford bought 


the mills, and took over Knudsen | 


and Smith with them.” 


* * * 


I'VE BEEN to lots and lots of 


parties and lunches given for pro- | 


motional purposes but I never 


have been to one that beats that | 


thrown by the American Maga- 
zine, one of Crowell’s units, at the 
Statler in Detroit last Tuesday. 
Bud Schirmer, head of the De- 


troit office, did the inviting and} 


he brought together practically 


| everyone who is who’s who in the 


Detroit advertising field. The 
luncheon was run by the editorial 
department of the American and 


| what a job Associate Editor Ben- | 
| jamin 
| guests the good stories to be car-| 


did, impressing on his 


| ried in the June issue! 


We who ate had the privilege of | 
| listening 
| selves. 


to the writers them- 
We saw in the flesh Rex 
Stout, who writes the Nero Wolfe 


| detective stories; Gayle W. Maile, 
| who has written the $1,000 prize 


| story, 


“Pawn Takes’ Bishop”; 


| Louise Skene, a new author who 


has contributed “Hearts on the 
Mend”; Webb Waldron, “‘Youth at 
the Wheel,” a safety story; Orrin 
Bell, who wrote “I’ve Stopped 
Killing for Money” and lastly 


| Gene Sarazen, who authored “It’s 


| in the Bag. 


IN PHILADELPHIA as guest} 
of the Keystone Automobile Club, 
Sir Stenson Cooke, executive of-| 
ficer of the British Automobile 
Assn., is shown at a luncheon in 
his honor, talking with J. Borton 
Weeks, president of Keystone. 


Danish youth named Signius Wil-| 
helm Poul Knudsen quit his job 
in the railroad shops at Sala- 
manca, N. Y., where he had been 
earning $25 a week, and went to 
work for Smith for $10.50 a 
week, ‘because he saw a chance 
to get ahead faster.’ Smith’s 
bookkeeper put down the new- 
comer’s name in the books as Bill | 
Knudsen and the apprentice be- 
gan his training which Smith in 
later years said made Knudsen 
one of the greatest cost experts 
in the country and led him ulti- 
mately to the presidency of Gen- 
eral Motors Corp. 
ed ok +r 

“IN AN interview a few years 

ago, Knudsen recalled ‘Boss| 


My wife Ethel says that for 


luxurious living, at reasonable 
rates, there’s nothing in Detroit 
like the Book-Cadillac. It's not 
“merely a place to stay”, it’s 
a place to live enjoyably. All 
rooms are spacious and mod- 
ern. Minimum rate, $3.00. 


BOOK-CADILLAC 


HOTEL — DETROIT 


W. O. Seelbach, Manager 


National Hotel 
Management Co., Inc. 
Ralph Hitz, President 





| the 


” 


All of which made optimists out 
of pessimistic skeptics and which 
must have sold lots of advertising 
for the Americans without the 
writers talking advertising rates. 

FOR YEARS Leo Sugrue has 
been Washington representative 
of the Paul Prys and Peeping 
Toms, but now he surrenders the 
franchise to come to Detroit to 
attach himself to the Detroit of- 
fice of the Hearst International 
‘Advertising Service. For the past 
14 years he has served Hearst 
newspapers as automotive and 
national manager and he has 
been in the newspaper business 
for 24 years. 


1937 Car Exports Use 


50% More Ship Space| 


NEW YORK.—Steamship lines 
operating from this country sold 
146,728,151 cubic feet of freight 


space to motor vehicle manufac- | 


turers for exports of cars, trucks 
and parts to overseas countries 
in 1937, according to J. S. Mar- 
vin, general traffic manager of 
Automobile Manufacturers 
Assn. This figure represents 50 
per cent increase from the 98,- 
221,675 cubic feet sold in 1936. 


‘AMA Estimates 


Apr. Production 


At 237,400 Units 


DETROIT. 
ments of passenger cars and 
trucks are estimated at 237,400 
units in the premilinary estimate 
released Friday by the Automo- 
bile Manufacturers’ Assn. This is 
slightly under March shipments 
and 57 per cent under the corres- 
ponding month of last year. 

On the basis of this 
shipments for the first 
months are placed at 906,769 
units, a decrease of 51 per cent 
under the same period last year. 

The association’s report is sum- 
marized below: 
April, 1938 .. 
March, 1938 
April, 1937 via 
| 4 months, 1938 .. 
| 4 months, 1937 


49 Are Entered 
In 500-Mile Race 


At Indianapolis 


four 


237,400 
238,753 
553,231 
906,769 
1,855,339 





INDIANAPOLIS.—Entrance of 
five more cars in the 500-mile 
classic here May 30 lifted the 
final total of entries to 49, it was 
announced Tuesday by T. E. My- 
ers, general manager of the 
Indianapolis Motor Speedway. 

Foreign competition returned to 
the speedway for the first time in 
eight years with the last minute 
entry of Tazio Nuvolari, Italy’s 
famed racing champion, who won 
the Vanderbilt Cup race in 1936. 
He will drive a new 12-cylinder 
Alfa Romeo. 


Club Coupe Unit 
Among Favorites 
in Packard Line 


DETROIT. The new club 
coupe brought out by the Pack- 
ard Motor Car Co. with its 1938 
lines of lower-priced cars, the six 
and eight, has become one of the 
most popular of all the body mod- 
els, according to company offi- 
cials. 

Records 





of the company show 
that the new car is second 
popularity only to the five-pas- 
senger touring sedan. The latter 
has stood as the most popular 
body model since it was first in- 
troduced with the One Twenty. 

In the Packard club coupe a 
large space is provided immedi- 
ately behind the front seat. For 
the occasional guest 
there are deeply upholstered fold- 
ing seats. 

When the front seat only is to 
| be occupied the occasional seats 
fold back into deep recesses and 
padded covers drop over them. 
An unobstructed space is then 
provided for carrying a large 
amount of luggage. 


Metal Etcher Offered 


SYCAMORE, Ill.—An_ electric 
etcher for permanently marking on 
metal surfaces has been announced 
as the latest addition to the Ideal 
line of electric tools, manufactured 
here by the Ideal Commutator 
Dresser Co. 








TAKING PART in the New York World’s Fair motorcade were 
the 25 huge red and silver streamlined trucks transporting the Gen- 
eral Motors “Parade of Progress.” Following the parade the “Science 
Circus” was set up at the fair site for public performances. 


April factory ship- | 


estimate, 


| NADA 


ja trifle 


in| 


passengers 





SHOWN ARE THE 15 new 1938 Chevrolet panel trucks delivered 
by Don Gilmore, Inc., San Francisco Chevrolet dealer, to the New 


Method Laundry. Left to right, C. 


D. Gamble, salesman of the Gil- 


more firm, and Leonard J. Pelgen, sales manager of the laundry. 


Beoudened Control Sought — 
In NADA By-Law Changes 


(Continued from Page 1) 


and if proposed changes are | 
made. 
According to testimony 
by Benson before the congressional 
committee during hearings of the 
Withrow resolution in February, 
at that time represented | 
approximately 10,000 dealers, or| 
than one-fourth of 
the entire recognized dealer body. 
On this basis there is some 
question whether the Federal 
Trade Commission will consider 
approving the code of fair trade 
practice rules adopted at the 
trade practice conference held in 
conjunction with the NADA meet- 
ing last week, since under its 
stipulations it must be convinced 
that a substantial majority of the 
industry approves of FTC inter- 
vention. 


given 


less 


During the trade practice con- 
ference it became very apparent 
that the conference, which was 
billed as representing the entire 
automotive industry, intended to 
confine itself solely to activities 
within the motor vehicle retailing 
branch of the industry. Certainly 
stipulations such as that barring 
any collective effort to control 
used car allowances which were 
pet projects of FTC were voted 
out by dealers. Thus the question 
now resolves itself around the 
possibility that the FTC can in- 
sist on its pet stipulations and 
failing to get them can refuse to 
grant other parts of the code on 
the plea that it has not been 
demonstrated that a substantial 
majority of the industry actually 
desires one. 

3roadening the control of 
NADA might open the way to in- 


creased membership to a point 
where such a decision would not 
be in keeping with facts. That is, 
of course, providing the increased 
membership also expressed a de- 
sire for the code as finally 
promulgated. 


“A Word in Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world. 


food, rooms and 
friendly service. 


At the Center 
of Things. . 


he Rates from $3. 


CORONADO 


HOTEL 


SPRING AT LINDELL 
Preston J. Bradshaw Directer 


3000 ROOMS 
WITH BATH 


OTTO K. EITEL 
Managing Director 


STEVENS 


CHIC 


AGO 


“AMERICA’S GRAND HOTEL” 





5 eA 
= 
aoa 
Dis 


MAGINE an automobile manufacturer 
I planning an advertising program for a 
territory containing 114 cities and towns. In 
some of these 114 communities, new-car 
sales are 15 times those in others. In some, 
car sales per thousand families average 10 
times those in less active communities. 


How would he plan his advertising? To fit 
the market, of course. He would concen- 
trate effort where opportunities for sales are 
good, He would avoid waste through over- 
expenditure where possibilities are poor. 


This is precisely the problem that faces 
automobile manufacturers in New York. 
New York City is composed of 114 separate 
districts—some good new-car markets; some 


poor. Active buying is concentrated heavily 
in a few key neighborhoods. And it is easy to 
cover these best districts effectively because 
The New York Times circulation matches 
New York’s pattern of car buying. 


Oldsmobile 1937 sales supply an example: 


** Twenty districts Cout of 114) bought 
44% of the Oldsmobiles. 

(The Times circulation in these 20 districts 

is double that of the second 1937 automo- 

tive linage medium.) 


* & In Brooklyn, Oldsmobile’s best borough 
in New York, 25% of the sales are made in 
three (out of 28°) districts. 


(25% of The Times Brooklyn circulation 
is in the same three districts.) 


* * 28% of the Oldsmobile 8’s are sold in 
ten districts. 
(The Times leads the second 1937 auto- 
motive linage medium here by 122%.) 


Shaded areas indicate the 20 New York City districts in 


which Oldsmobile gets its volume of greatest sales. These 


are strong New York Times neighborhoods, too. 


Analyze the sales of any car in New York, 
and you will come to the same conclusion: 
wherever new-car buyers are to be found in greatest 
numbers, The Times circulation rises to a peak. 
For efficiency, thoroughness and economy, 
The Times is basic in any New York adver- 
tising plan. 


Superior productivity has made The Times 
the advertising leader in New York for 19 
consecutive years. The same consistent pro- 


The New ork Gimes 


“ALL THE NEWS 


ADVERTISING REPRESENTATIVES: 


THAT'S 


Fit.t@ #43223 F"* 


JOHN B. WOODWARD, INC. 


ductivity has made it New York’s leader in 
automotive advertising—the choice of experience 
of the automobile industry for extra sales 
effort in its greatest market. 


One of a series of advertisements analyzing the New 
York automobile market, section by section. The New 
York Times advertising representatives will supply in- 
terested executives with full details, by districts and 
by individual makes of car. 


NEW CENTER BLDG., DETROIT 





